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ABSTRACT 

Language and education’s relationship is reciprocal and complex one to 

explicate. Language is an imperative aspect of education system; hence it 

is incorporated as a distinct subject in Indian education scheme. Language 

is the manifestation of culture and civilization correspondingly. Being the 

international language, though English prevails over the worldwide 

knowledge including literature, history, culture and economy as well. Now 

a days, besides English, vernacular languages are strongly recommended 

as the medium of instructions in education. Language transits culture, 

literature and historical glory from one generation to the next one. 

UNESCO also insists to promote mother language based education to 

bring awareness concerning linguistic diversity and multilingualism for the 

betterment of sustainable societies. The present paper aims to study the 

role of languages in imparting education on the ground of NEP’s policy; 

prerequisites for the revival and preservation of regional languages in 

consort with preventive measures. The present research throws light on the 

role of English, home languages in education and the theory of LAC. 

Keywords: NEP, LAC, Linguistic Diversity etc. 

Introduction  

Language is a phenomenal aspect of human life that has often retained distinct identity of 

humans from other species. As man is a social animal and expressive by nature; language is 

one of the most effective ways of conveying emotions, ideas, thoughts, and transmitting 

information for communicative purpose. Language and society share reciprocal relationship; 

as language forms societal interactions and societal interactions shapes language. Language 

strengthens a sense of belonging among the people who share common linguistic background 

and heritage. A speaker’s identity is often marked by the dialect or language he/she speaks; it 

reinforces a feeling of unity and pride in a community. Dominant language controls marginal 

languages therefore it becomes one of the most influential tools in society. The knowledge of 

dominant language provides access to future prospects in different spheres of life. It is also 

seen as an apparatus of proving authority, and sustaining social ladders of hierarchies. 
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Review of Literature 

The findings from UNESCO’s new report from rights to country level action shows national 

efforts made by different countries to foster cultural and linguistic diversity. In addition, 

UNESCO recently unveiled the World Atlas of Languages, an unprecedented initiative to 

preserve, revitalize and promote global linguistic diversity and multilingualism. 

Dr. Chandrashekhara Damle and Language Editor Prof. R. Indira in their module entitled 

‘Language and Education’ studied two major aspects of language and education, firstly it is 

an asset and secondly it is an instrument. The language teacher teaches language to get 

proficiency in the language .As it is the language of instruction; subject teacher uses it as an 

apparatus to cater knowledge from different disciplines. 

Importance  

Language is the core of education. As it is the only medium that enable the learner to 

assimilate accurate knowledge for its execution in the life. Language policy always has 

powerful impact on society. In order to eradicate discrimination between major and minor 

languages and preserving engendered languages in India; NEP 2020 has opened the option of 

taking primary education in vernacular languages along with forming separate institutions for 

translation studies ,sustaining minor languages and literature. This initiative affirms the 

preservation of diverse linguistic expressions, balancing cultural diversity and encouraging 

unity. The present research paper has undertaken the following objectives for the detailed 

study of the importance of language. 

Objectives  

⮚ To develop the ability to gain knowledge through language 

⮚ To improve four domains (LSRW) of language for the inside out development of the 

students 

⮚ To amplify the learning process and make it more effective 

⮚ To transfer  knowledge and information immaculately 

⮚ To strengthen national integrity by introducing cultures and languages 

⮚ To foster respect for linguistic diversity 

 

Hypotheses 

⮚ Language plays crucial role in making cognitive development at the earlier state of 

childhood 

⮚ Mother tongue is the very basic tool of acquiring knowledge at the very initial stage 

⮚ Language is the carrier of knowledge, culture and heritage 

⮚ Language proficiency is the gateway of success in all spheres of life 

⮚ Vernacular languages make education understandable  

⮚ Language promotes global linguistic diversity and multilingualism 

⮚ Multilingual education fosters mutual respect and understanding 

 

 

Research Methodology  
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As per the objectives and hypotheses, the present research is done by using descriptive, 

analytical and comparative approaches. To fulfil this goal: books, journals and e –articles 

have been referred. Data has been collected in the form of secondary sources and the analysis 

is done as per the nature of research and classified it in line with the given structure. 

Discussion: 

  Language and Education 

Language plays very crucial role in the field of education; as it is the medium of instruction 

that transmit concepts, ideas and information to the learner. Language becomes the carrier 

that pass on knowledge of different schools of thought. Assimilation, implementation of 

knowledge and skills can be perceivable to the learner when knowledge transmission and 

acquisition impart easily; here the proficiency of language matters a lot. If the learner is weak 

in language, his perception would face hurdles and difficulties. Therefore the need of LAC 

(Language Across Curriculum Approach) is strongly felt. 

Role of Language in Education  

Vygotsky (1978) was of the view that children can be trained to solve practical problems by 

using their speech, hands and eyes. The reason for this statement was further elaborated by 

him as he called speech is the extension of an individual’s intelligence and cognition. Eyes, 

hands and speech constitute a way for the learner to interrelate with his/her surroundings not 

only in terms of physical domains but beyond tangible limitations.  

With the support of language only social interactions happen in all spheres of life that lead to 

cognitive development. Language is a tool to learn and understand the surrounding. In the 

latest years’ psychological and educational research have found language’s important role in 

knowledge acquisition, overall learning, classroom interface, and holistic development of an 

individual. The reciprocal relationship of language and knowledge paved the way for the 

innovative pedagogical concept named Language Across the Curriculum (LAC) 

The learning process of language acquisition and gaining the knowledge of a specific subject 

enhance the learning process consecutively. In order to deepen the process of perception and 

shaping mental faculties; linguistic abilities should be incorporated with subject specific 

teaching. For that reason language education should not underrated in education system. 

 Language Across the Curriculum  

As the title suggests, LAC is a systematic extension of language education into subject, 

specific, interdisciplinary model of learning which assists learners to receive knowledge 

effectively along with developing linguistic capabilities. This approach accentuates on 

developing language fluency by its purposeful usage. 

LAC is a modern technique to acquire the knowledge of language through the class of 

language and classrooms of other subjects as well. It is the way to extend the knowledge of 

language and integrating language and content learning. Main aims of LAC are: 

⮚ To develop language of every student 

⮚ To support language development by using varied strategies in all domains of 

language 
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 LAC facilitates opportunities to the students to build up the confidence in a way so they take 

efforts to keep their projects and assignments free from plagiarism. Subject teacher and 

language teacher share common responsibilities in teaching language across curriculum. Both 

teachers should offer their subjects’ vocabulary, structures and assignments in order to 

practice the language. 

Language is the carrier of culture. Culture is transmitted through language and pass on from 

one generation to other generation. When a child grows, he/she comes across beliefs, 

customs, traditions, values and the realization of life can be understood through language 

only. Education is one of the most influential and systematic means to transfer the culture in a 

modified form. Culture is introduced to the children by conducting distinct activities and 

programs at school. Cultural diversity can be taught through multilingualism only, hence 

introduction of multilingualism is essential at primary level. M. A. K. Halliday, showcases 

the relationship between language and education through following ways: 

⮚ Learning a language  

⮚ Learning through language and 

⮚ Learning about language. 

Learning a Language  

As per the three language formula initiated by the Indian government, children are introduced 

English, Hindi and the regional language at the primary level. At this stage language is 

introduced by using objects, pictures, songs, and stories. Listening and speaking skills are 

mostly emphasized. Teacher as a facilitator is expected to involve students in speaking 

activities. Students with variant dialects take education at the same school therefore healthy 

atmosphere should be given in order to get mastery on the language. 

Learning through Language  

 Communication, exchange of information, thoughts, ideas, views and all sorts of interactions 

in teaching-learning process are done through language. Language acquired in the early years 

becomes the base that assists in organizing diverse activities related to four skills i.e. reading, 

writing, speaking and listening. Listening lectures, participating in discussions, debate and 

elocution competitions, completing assignments etc. It is the formal and traditional method 

which is generally followed while learning through language. Apart from this some other 

methods like using flash cards, activities like: word of the day, reader of the day, learning 

English through films, book and film review competitions support in building knowledge of 

language. In order to make active involvement of all the students in language learning 

process teacher must develop multiple linguistic abilities. 

Learning about a Language  

As the teacher has to complete the overall curriculum within the allotted period; teachers 

cannot not put in extra efforts on the required areas of language acquisition process. In many 

disciplines, like science, engineering, commerce, computer science etc. the study of language 

does not receive that much of consideration as a result students from such disciplines lag 

behind while expressing and implementing their subject knowledge accordingly at 

interviews, presentations, seminars etc. In recent years leading employers accentuate 

inclusion of language study in every discipline. Students of Humanities, comparatively attain 

language competence suitably; which is the very essence of their fields’ curriculum. 

http://www.langlit.org/
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Role of Mother Tongue 

Mostly, mother tongue is the very first language that is introduced by the biological parents 

and other relatives at the first time to the infant. Mother tongue is the mainstay of other 

languages acquired over the period of time. Since it becomes the very first language, which 

remains very close to the heart of the child; consequently, the acquisition of first language 

improves learning outcomes and academic performance. International Mother Language Day 

is celebrated on 21 February of every year to encourage the role of mother language in 

retaining sustainability in the society. UNESCO also supports multilingual education as it 

preserves cultural and lingual diversity. 

To quote Sri. S. N. Chattopadhyay, `Besides being the most potent means of communication, 

mother tongue is the most effective means of transmission of culture. Mother tongue is 

endowed with the eloquent virtues of speed, clarity, spread and comprehension.’  

The Government of India introduced the three-language formula at least till the secondary 

level (Class X) as recommended by the Education Commission (1964 -1966) and the 

National Curriculum Framework -2005 so that school going children in India can learn their 

mother tongue, the state or regional language and English. NEP aims at promoting Indian 

languages through trainings of teachers, creating pedagogical materials in accordance with 

technology. 

Mother Tongue as the Medium of Education: 

Many researchers, educationists, and organizations come with the views that mother tongue 

should be introduced as the medium of the instruction in education system. It will assist to 

carry out cognitive activities; make students comfortable for active involvement and reduces 

dropout numbers. UNESCO insists to bring changes in language policy with the aim of 

starting bilingual and multilingual education to preserve cultural and lingual diversity. 

Technology also helps to make education lively and creative; teacher can prepare his own e-

content for effective and interactive teaching. 

Importance of English Language 

British people introduced English as the language of trade and commerce. It was also used for 

the diffusion of Christian religion in the colonies. India stayed in touch with this language for 

150 years which was really a very long period. British left English in their colonies and 

gradually it became the link language of the world.  “English language is ours by historic 

necessary” – Nehru. 

 English dwells in all spheres of life including offices, home, business, education, 

administration, markets etc. English has contributed a lot in building modern India.   Now 

English not only belongs to England; it is an international language that may be called as the 

language of the world civilization. After the independence, there was a controversy over the 

usage of English in India. Some politicians, leaders, philanthropists were reluctant to include 

it in the education system of India. But Rajaji felt that English should be retained in the 

country. He said, “We in our anger and the hatred against the British people should not throw 

away the baby (English) with the bath water (English people).”  

Pandit Jawaharlal Nehru calls English as a ‘major window on the modern world’ and felt the 

need of teaching it to the Indian students for their bright future. World’s literature, all 

renowned books on politics, history, sociology, economics, science and technology, 
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commerce etc. are in English hence it is indispensable to study English for gaining 

knowledge. English is the medium of instruction at schools, colleges and universities because 

English has emerged the language of education. 

Conclusion 

Language lays its powerful influence in the inside out development of the students. The 

proficiency in language accelerates individual’s achievements and career. Mother is the first 

teacher of language; and it has been observed that, if the education is introduced in home 

language; child’s language acquisition capacity truly elevates.  English is the international 

language; that serves as a bridge between two foreign languages. Therefore, language 

proficiency becomes mandatory and crucial to strengthen educational and professional 

spheres of life. 
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This research paper explores the profound influence of Technology 4.0 on accounting 
practices in India. The advent of technologies like artificial intelligence (AI), blockchain, 
machine learning (ML), and cloud computing has drastically reshaped the accounting 
landscape. The paper seeks to understand these transformations, explore challenges and 
opportunities, and evaluate the readiness of the Indian accounting sector in the context of 
digital transition. 
Keywords: Technology 4.0, Accounting, India, Artificial Intelligence, Blockchain, Cloud 
Computing, Digital Transformation. 

1. Introduction: 

As we delve into the 2lst century, the world is witnessing an unprecedented technological 
revolution � Technology 4.0, or the Fourth Industrial Revolution. This revolution is not 
merely a prolongation of the digital age; it marks a significant departure, characterized by a 
fusion of technologies that is bluring the lines between the physical, digital, and biological 
spheres. It presents a paradigm shift, transforming not only how we live but also how 
industries function across the globe. A critical sector experiencing this transformation is 
accounting, a vital cog in the wheel of any economy. India, an emerging powerhouse with its 
vibrant economy, rapid urbanization, and dynamic demographic dividend, stands at the 
threshold of this revolution. Traditionally known for its rich human resources, the country is 
undergoing a digital metamorphosis that has percolated into various industries, including 
accounting. In the past, accounting in India was a labor-intensive process, predominantly 
driven by manual calculations and paper-based transactions. But with the advent of 
Technology 4.0, the accounting landscape has been significantly reshaped. Artificial 
intelligence (AI), blockchain, machine learning (ML), and cloud computing - the flag bearers 
of the Fourth Industrial Revolution are revolutionizing accounting practices. From 

automating routine tasks and fostering secure transactions to facilitating real-time access to 
financial data, these technologies offer transformative potential. They are redefining the role 
of accountants, from number crunchers to strategic advisors, and providing them with new 
tools to deliver more value. However, the journey of digital transformation isn't without 
challenges. Cybersecurity threats, resistance to change, and lack of digital literacy pose 
significant hurdles. Moreover, with the onset of these new technologies, there is an increasing 
demand for a new set of skills in the accounting profession. 
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This papcer seeks to navigate the complex terrain of Technology 4.0 and its implications on 
accounting in India. Through an extensive exploration of the current state of affairs, case 
studies, and evaluation of India's readiness, it aims to shed light on the opportunities and 
challenges that lie ahead in the era of digital transformation. 

Source Year 
IDC 

Deloitte 2020 

Accenture N/A 

PWC 

2020 The Indian IT and business services market was expected to grow by 
over 5.4% year on year, reaching $13.0 billion. 

63% of respondents were using cloud-based technology in their 
accounting practices. 

McKinsey 2019 
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2020 

Statistics 

79% of Indian executives believe that AI will revolutionize the way 
they gain information from and interact with customers. 

Automation could save businesses globally between $3.6 trillion and 
$6.2 trillion annually by 2025, a large chunk of which will be 

accounted for by the automation of data collection and processing. 
77% of CEOs in India considered lack of digital skills as the biggest 

hurdle to their organization's growth. 
The Indian cloud computing market was projected to grow at a 

CAGR of 30% to reach $7.1 billion by 2022. 
NASSCOM N/A 

Sources: IDC (2020), Deloitte (2020), Accenture, McKinsey & Company (2019), PWC 
(2020), NASSCOM 

2. Review of literature: 
Sharma & Gupta (2022) reveals the increasing prevalence of AI applications in the 
Indian accounting industry. The authors highlight the rise of automated data entry and 
analysis, significantly reducing the time taken for routine tasks and increasing overall 
efficiency. 
Patel, Kumar, and Verma (2023) elucidates the potential of blockchain technology 
in reshaping the audit process in India. They emphasize that the use of blockchain can 
bring about transparency and accuracy, fostering trust in financial transactions and 
reporting. 
Singh et al. (2022) underscores the transformative impact of cloud computing on 
Indian accounting practices. By enabling real-time tracking and accessibility of data 
from any location, the cloud is changing the traditional accounting landscape. 
KPMG (2023) points out the challenges faced by the Indian accounting sector in 
adopting Technology 4.0. It includes issues related to cybersecurity, digital literacy, 
and resistance to change. 
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3. Impact of Technology 4.0 on Accounting: 
3.1. Automation and Artificial Intelligence: 

> The advent of artificial intelligence (AI) has been a game-changer in the accounting 
industry. Al enables the automation of routine tasks, dramatically reducing the time 
and effort accountants spend on manual work. This automation extends to various 
processes, such as data entry, invoice processing, and payroll management. 
Advanced AI-based accounting systems can analyze large volumes of data with 
incredible speed and precision. They can identify patterns, trends, and anomalies that 
might go unnoticed in manual audits. This capability not only enhances the accuracy 
of financial analysis and forecasting but also helps in detecting and preventing 
fraudulent activities. 

Al also plays a crucial role in regulatory compliance. With the increasing complexity 
of financial regulations, Al-powered software can stay updated with the latest changes 
and ensure that the company's financial practices are compliant with the regulatory 
norms. Consequently, the integration of AI in accounting has not only amplified 
efficiency but also significantly reduced the risk of human error and regulatory 
penalties. 

3.2. Blockchain: 

yte 

Industry 
4.0 

Another key technology reshaping the accounting sector is blockchain. Known as the 
backbone of digital currencies, blockchain technology provides a transparent, 
immutable, and secure environment for conducting transactions. Each transaction on a 
blockchain is recorded in a 'block' and linked to both the preceding and following 
blocks, forming a secure chain of information that is nearly impossible to alter. 
In the context of accounting, blockchain technology can streamline various processes. 
For instance, it can simplify the audit process by providing a reliatble and verifiable 
record of all transactions. Auditors can access this decentralized ledger for an 
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accurate, unalterable history of financial transactions, which can significantly enhance 
the speed, accuracy, and security of the audit process. 

> Moreover, blockchain can facilitate instantaneous, secure cross-border transactions, 
making it particularly beneficial for companies operating in multiple countries. It can 
potentially revolutionize areas like supply chain management and contract 
enforcement by providing a secure, automated system of recording transactions. 

3.3. Cloud Computing: 
> The last decade has seen a significant shift from traditional accounting practices to 

digital platforms, driven in large part by the advent of cloud technology. Cloud 
computing in the accounting industry means that financial data, previously stored on 
physical servers within a company's premises, is now stored on secure online servers. 

> Cloud technology offers numerous benefits to the accounting sector. It allows for real 
time tracking and accessibility of financial data from any location, a feature that has 
proven especially beneficial in the era of remote work. Accountants no longer need to 
be in the office to access financial reports or client data; they can access it securely 
from anywhere, facilitating flexibility and collaboration. 
Additionally, cloud-based accounting software is often subscription-based, making it 
more cost-effective for small and medium-sized enterprises. They can access 
sophisticated accounting tools without the high upfront costs of purchasing software 
licenses and maintaining physical servers. Regular updates are also a part of these 
subscriptions, ensuring that the software stays updated with the latest features and 

security measures. 

4. Indian Accounting Sector and Technology 4.0: 
4.1. Current State: 

The Indian accounting sector, a vast network composed of both large-scale accounting 
firms and numerous small and medium-sized enterprises (SMEs), is at a critical 
juncture of technological transformation. The march towards Technology 4.0 is 

palpable, although the pace and extent of adoption vary considerably. 
Large accounting firms, with their substantial resources, have embraced the digital 
shift. They are investing heavily in Al-powered software for automation, integrating 
blockchain technology for secure and transparent transactions, and leveraging cloud 
computing for real-time, remote-accessible data management. They are not only 
reaping the benefits of these technological advancements in terms of enhanced 

efficiency and accuracy but also pioncering the change for others to follow. 
On the other hand, many SMEs in India are yet to fully embrace this digital transition. 
While some have started adopting digital tools for accounting, the complete 
integration of Technology 4.0 seems a distant reality for many. The reasons are 
multifold, ranging from lack of awareness and technical expertise to financial 
constraints and concerns about data security. 
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4.2. Opportunities and Challenges: 
The incorporation of Technology 4.0 in the Indian accounting sector presents a landscape 
filled with opportunities and challenges. 

On the one hand, automation, blockchain, and cloud computing promise increased 
efficiency and reduced costs. Automation can free accountants from mundane tasks. 
allowing them to focus on strategie decision-making roles. Blockchain can 
revolutionize the audit process, enhancing its accuracy and trustworthiness. Cloud 
computing can ensure real-time tracking and accessibility of data from any location, 
fostering tlexibility and collaboration. 
Additionally, the digital transfornation can lead to better decision-making. Advanced 
analytics powered by Al can provide deep insights into financial data, facilitating 
more infommed and strategic business decisions. It can also empower accountants to 
take on advisory roles, aiding businesses in financial planning and growth strategies. 
However, the road to digital transformation is not devoid of bumps. Cybersecurity 
threats pose a significant challenge. As financial data moves online, the risk of data 
breaches increases. Therefore, robust cybersecurity measures are paramount to protect 
sensitive financial information. 
Another challenge is the lack of digital literacy. Many accounting professionals, 
particularly in SMEs, are accustomed to traditional methods. The shift to digital 
platforms demands new skills and a thorough understanding of new technologies. 
Overcoming resistance to change and upskilling the workforce will be critical to 
successful digital transformation. 
Lastly, the issue of regulatory compliance looms large. As new technologies emerge, 
so do new regulatory norns. Staying updated with these regulations and ensuring 
compliance will be crucial. 

Thus, while the adoption of Technology 4.0 in the Indian accounting sector opens a world of 
opportunities, it also presents formidable challenges. Navigating this landscape will require a 
strategic approach, with emphasis on cybersecurity, workforce training. and regulatory 
compliance. The next section will provide a real-world case study to further understand this 
dynamic interplay of opportunities and challenges in the journey towards digital 
transformation. 

5. Case Studies: 

Case Study: Tally Solutions 
Tally Solutions, a pioneering Indian software company, has been at the forefront of 
integrating Industry 4.0 technologies into its products. They are known for their enterprise 
resource planning software, "Tally.ERP 9," which has been extensively adopted in India for a 
broad range of operations, including accounting, inventory management, tax management, 
and payroll. 
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5.1. Implementation of Cloud Computing: 
Recognizing the transformative potential of cloud technology, Tally Solutions ventured into 
providing "Tally on Cloud" services. This strategic move was geared towards offering 
lexibility and convenience to their users, enabling businesses to access their Tally ERP 
software from anywhere, anytime. 
This pivot towards cloud computing has given companies the ability to ensure real-time data 
availability and remote working capabilities. Businesses are no longer constrained by location 
or time zone, and data can be updated and accessed instantaneously, fostering an environment 

for timely and informed decision making. 
5.2. Embracing Automation: 
Tally Solutions has harnessed the power of automation, another pillar of Technology 4.0, to 
make business operations more efficient. Their Tally.ERP 9 software is designed to automate 
various tasks, including invoicing, financial consolidation, and compliance-related tasks. 
Through automation, tasks that would have otherwise consumed significant amounts of time 
and been prone to manual errors are streamlined, thereby saving time and improving the 
accuracy of operations. Additionally, automation has freed up human resources to focus more 
on strategic and decision-making aspects, fostering an environment for growth and 
innovation. 

5.3. Challenges and Opportunities: 
a) Despite the clear advantages, the journey of transitioning to the cloud and 

implementing automation has not been without its challenges. One of the critical 
challenges faced was ensuring data security. As sensitive financial data moved to the 
cloud, ensuring its protection became paramount. 

b) Another challenge was the initial resistance to change. Traditional ways of working 
had to be abandoned, and employees had to be trained to adapt to the new systems. 

c) However, Tally Solutions addressed these challenges head-on. They invested in 
robust data protection measures, including encryption and secure access controls, to 

prevent unauthorized access and data breaches. 
d) Moreover, they launched comprehensive user training programs to familiarize 

employees with the new systems and processes. This helped overcone resistance and 
made the transition smoother. 

e) In tackling these challenges, Tally Solutions managed to turn them into opportunities. 
By assuring users of the security of their data, they built trust and confidence. And by 
providing training, they not only eased the transition for their employees but also 
upskilled them, thereby creating a more knowledgeable and competent workforce. 

This case study of Tally Solutions serves as a testament to the transformative power of 
Technology 4.0 and the opportunities it presents. It also underlines the need for a strategic 
approach in overcoming the associated challenges to reap the full benefits of digital 
transformation in the accounting sector. 
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6. Evaluation of lndia's Readiness for Technology 4.0 in Accounting: 
As India stands on the cusp of the Fourth Industrial Revolution, the question arises - is the 
Indian accounting sector ready to embrace Technology 4.0? This section aims to evaluate 
India's readiness for this digital transformation by considering various indicators such as 
infrastructure, government policies, talent pool, und industry trends. 
6.1. Infrastructure: 
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Digital infrastructure forms the backbone of Technology 4.0. As of now, India has made 
significant strides in improving its digital infrastructure. The government's "Digital India" 
initiative, which aims to transform India into a digitally empowered society, has been 
instrumental in this regard. The initiative's focus on strengthcning internct connectivity, cven 
in remote areas, plays a crucial role in supporting cloud-based services. However, the digital 
divide between urban and rural areas, coupled with intermittent internet connectivity in some 
regions, is a challenge. Until this digital divide is adequately addressed, the full potential of 
Technology 4.0 cannot be realized across all sectors of the accounting industry. 
6.2. Government Policies and Regulations: 

The Indian government has demonstratcd its commitment to embracing digital transformation 
through various policies and initiatives. The introduction of the Goods and Services Tax 
(GST) and the push for digitization of tax filing systems underscore this commitment. These 
steps have necessitated the adoption of new technologies in the accounting sector and are 
pushing even the most resistant businesses towards digitization. However, with new 
technologies come new regulatory challenges. Ensuring privacy, security, and compliance 
with financial regulations in the digital world requires continuous updating and entorcement 
of appropriate laws and regulations. 
6.3. Talent Pool: 

India has a vast talent pool in information technology, and this is a significant advantage in 
transitioning to Technology 4.0. However, there is a necd to upskill and reskill this workforee 
to meet the specific demands of the digital transformation in the accounting sector. 
6.4. Industry Trends: 
Large accounting firms in India have already started to embrace Technology 4.0, as seen in 
the case study of Tally Solutions. The trend is slowly permeating to SMEs as well, as the 
advantages of digital transformation become more evident. 
However, there is still a degree of resistance, particularly among older, more traditional 
businesses. Overcoming this resistance and fostering a culture that is open to change is 
essential for the smooth transition to Technology 4.0. 

7. Recommendations: 

Embracing Technology 4.0 in the accounting sector in India can have transformative eftects, 
enhancing efficiency, accuracy, and overall productivity. However, the journey towards this 
digital transformation should be strategically planned and executed. Based on the evaluation 
of India's readiness for Technology 4.0 in accounting, the following recommendations are 
proposed: 
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7.1. Improve Digital Infrastructure: Efforts should be intensified to improve digital infrastructure across the country, with particular focus on rural and remote areas. Ensuring reliable and high-speed internet connectivity is critical to support cloud-based services and other digital technologies. 7.2. Strengthen Cybersecurity Measures: As financial data moves online, the risk of cyber threats increases. It is essential to develop robust cybersecurity measures to protect sensitive financial data. Regular cybersecurity audits, use of encryption and secure access controls, and keeping software and systems updated are some steps that can be taken. 

7.3. Upskill the Workforce: 
Invest in training programs to equip the workforce with the necessary skills to operate in a digital environment. This should include training in using new technologies, understanding cybersecurity, and interpreting data analytics. 
7.4. Foster a Culture of Digital Acceptance: Resistance to change can be a significant barrier to digital transformation. It is important to foster a culture that is open to change and encourages the adoption of new technologies. This can be achieved through leadership commitment, employee engagement, and organizational policies that reward innovation. 
7.5. Develop Appropriate Regulatory Frameworks: 
Government and regulatory bodies should work towards developing a comprehensive regulatory framework that can handle the challenges posed by new technologies. These regulations should ensure data privacy, security, and compliance, without stifering innovation. 
7.6. Promote Collaboration: 

Encourage collaboration between tech companies and accounting firms to develop tailor 
made solutions that address the unique needs of the Indian accounting sector. This can lead to the creation of user-friendly, efficient, and secure technology platforms for the industry. 
8. Conclusion: 

The advent of Technology 4.0 presents a paradigm shift in how businesses operate worldwide, with the accounting sector being no exception. The integration of cutting-cdge technologies such as artificial intelligence, blockchain, and cloud computing is transforming the landscape of accounting practices. In India, the journey towards this digital transformation is well underway, driven by both government initiatives and industry trends. 
While larger firms have embraced this shift, SMEs are gradually coming on board, recognizing the undeniable advantages of increased efficiency, reduced errors, and real-time 
data accessibility. However, the path to full digitization is not without challenges. Issues of digital infrastructure, cybersecurity, workforce readiness, and regulatory compliance present significant hurdles. But as the case study of Tally Solutions demonstrates, these challenges can be turned into opportunities with strategic planning and cxecution. The future of the accounting sector in India lies in successfully navigating this digital transformation. By improving digital infrastructure, strengthening cybersecurity measures, upskilling the 
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workforce, fostering a culture of digital acceptance, developing appropriate regulatory 
frameworks, and promoting collaboration, India can be at the forefront of the digital 
revolution in the accounting sector. The Fourth Industrial Revolution heralds a new era in the 
field of accounting, one characterized by technological advancements, digitization, and 
innovation. By embracing these changes, the accounting sector in India can look forward to a 
future marked by growth, efficiency, and strategic relevance in the business world. 
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Abstract: 
This study examines the Gross Domestic Product (GDP) ratios in India over the period 

spanning from the financial year 2018-2019 to 2022-23. Gross Domestic Product serves as a key 
indicator of a country's economic health and growth trajectory. By analyzing the GDP ratios, this 
study aims to elucidate the trends, fluctuations, and factors influencing India's economic 
performance during the specified period. The analysis encompasses various sectors such as 
agriculture, industry, and services, along with macroeconomic indicators like inflation rates, fiscal 
policies, and external trade dynamics. Utilizing data from reputable sources including governmental 
reports, international organizations, and economic databases, this comparative study offers valuable 
insights into India's economic landscape, facilitating informed decision-making for policymakers, 
businesses, and investors alike. 

Keyword: Gross Domestic Product (GDP), India, Comparative Study, Financial Year, Economic 
Growth, Sectoral Analysis, Etc. 

Introduction: 
The Gross Domestic Product (GDP) is a fundamental metric used to gauge the economic 

performance and vitality of a nation. In the context of India, a rapidly developing economy with a 
diverse array of sectors, analyzing GDP ratios over specific periods provides crucial insights into its 
economic trajectory, policy effectiveness, and sectoral contributions. This comparative study aims 
to delve into the GDP ratios in India from the financial year 2018-2019 to 2022-23, thereby 
shedding light on the dynamics shaping its economic landscape. India's GDP growth story has been 
characterized by a mix of domestic reforms, global economic trends, and sector-specific challenges. 
Understanding the nuances of GDP ratios during this period offers valuable perspectives for 
policymakers, businesses, investors, and researchers alike. The chosen timeframe encapsulates 
significant events such as economic policy shifts, global trade dynamics, and domestic challenges, 
all of which influence GDP performance. 

The study will involve a comprehensive analysis of GDP ratios across various sectors, 
including agriculture, industry, and services, as well as macroeconomic indicators such as inflation 
rates, fiscal policies, and external trade patterns. By examining these components, we aim to 
identify trends, fluctuations, and potential drivers behind India's economie growth during the 
specified period. Moreover, the study will explore the implications of GDP ratios on different facets 
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of the economy, including enmployment, income distribution, and socio-economic development. By 

evaluating the sectoral contributions and policy interventions, we seek to provide actionable 

insights for policymakers to formulate stratcgies aimed at fostering inclusive and sustainable 

economic growth. 

In summary, this comparative study endeavours to provide a comprehensive analysis of 

Gross Domestic Product ratios in India, offering valuable insights into its economic performance 

and prospects over the financial years 2018-2019 to 2022-23. Through this analysis, we aim to 

contribute to the discourse on India's economic trajectory and inform decision-making processes 
across various stakeholders. 

Objective: 
1) 

2) 
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3) 

4) 

etc. 

The study aims to analyze the GDP ratios across key sectors such as agriculture, industry, 

and services. 

To evaluate the macroeconomic indicators that influence GDP ratios, including inflation 

rates, fiscal policies, and external trade dynamics. 
The study seeks to assess the implications of GDP ratios on policy formulation and 

implementation. 
To examine regional disparities in GDP growth and development across different states and 

regions of India. 

Methodology: Information is collected and evaluated online from articles, journals, book, websites, 

Definitional Analysis: 
1) Gross Domestic Product (GDP): GDP is the monetary value of all finished goods and services 

produced within a country's borders in a specific time period. It serves as a primary indicator of a 

nation's economic performance and is often used to compare the economic strength of different 

countries or to analyze changes in an economy over time. 

2) GDP Ratio: The GDP ratio refers to the proportion of GDP contributed by a particular sector or 

component to the overall GDP of the economy. It can be expressed as a percentage or a ratio, 

indicating the relative importance or contribution of different sectors to the economy's total output. 

3) Financial Year: In India, the financial year typically runs from April Ist to March 31st of the 

following year. It is the period used for accounting and budgeting purposes by businesses, 

governments, and other organizations. Analyzing GDP ratios over consecutive financial years 

allows for the comparison of economic performance and trends over time. 

Comparison of India GDP in Last Five Years (2018-19 to 2022-23): 

Table No. I 
India GDP Percentage 2018-19 to 2022-23 
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Financial Year 

10 
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Figure No. 1 
India GDP Ratio 2018-19 to 2022-23 
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7 

2022-23 

GDP 

Real GDP or GDP at constant (2011-12) priccs for the ycars 2018-19 and 2017-18 stand at 

R139.81 lakh crore and {131.75 lakh crore, respectively, showing growth of 6. 1% during 2018-19 
and 7% during 2017-18," the NSO said in a statement. As per the first revision for 2017-18 growth 
numbers released last January, real GDP had grown at 7.2%. In terms of gross value-added (GVA), 
the economy grew at 6% in 2018-19 as opposed to 6.6% estimated earlier, with primary sector 
GVA growth pared from 2.7% estimated earlier to 1%. Manufacturing growth slipping from the 
7.5% estimated last May, to 6%. By contrast, services sector GVA growth was revised upward from 
7.5% to 7.7% for the same year. 

The NSO, under the Statistics and Programme Implementation Ministry, releases revised 
estimates of national income, consumption expenditure, saving and capital Formation, as more 
aceurate data comes in over time. "The first Revised Estimates for the year 2018-19 have been 
compiled using industry-wise, institution-wise detailed information instead of using the benchmark 
indicator method employed at the time of release of Provisional Estimates on May 31, 2019," the 
Statistics office explained. "The growth in real GVA (gross value added) during 2018-19 has been 
lower than that in 2017-18 mainly due to relaively lower growth in Agriculture, Forestry & 
Fishing', 'Mining and Quarrying', 'Manufacturing', 'Electricity, Gas, Water Supply & Other 
Utility Services', Financial Services, 'Public Administration and Defense' and 'Other Services";" it 

The GDP growth rate for 2016-17, the year when demonetisation of high-value currency 
notes was undertaken, has been raiscd from 8.2% to 8.3%. The 8.2% growth was based on second 
revised estimates released last January, that itself represented a significant hike from the 7.1% 
growth estimated earlier for 2016-17. India's per capita income, at current prices, is estimated as 
K1, 15,293 and RI, 26,521 respectively for the years 2017-18 and 2018-19, while per capita private 
final consumption expenditure at current prices is estimated at 76,794 and 84,808, for the two 
years, respectively. Economic growth in the last three years, pegging actual GDP growth in 2018-19 
at 6.1% instead of the 6.8% provisional estimates reported earlier in May 2019. The NSO attributed 
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the downward revision in the 2018-19 growth rate to a reduction in numbers from the primary 
sector (representing farn- and mining-related activity) and secondary sector (manufacturing, 
utilities and construction). 

GDP India in 2019-20: 
India's gross domestic product (GDP) growth in 2019-20 revised to 4% from 4.2% 

estimated earlier, according to data released by the Ministry of Statistics and Programme 
Implementation. Nominal GDP grevw by 7.8% compared with the provisional estimate of 7.2%, 
according data by National Statistical Oice. For 2018-19, GDP growth was revised to 6.5% from 
the earlier estimate of 6. 1%. Growth of the gross value added was revised to 4.1% for the last fiscal 
compared with the provisional estimate of 3.9%. "Real GDP or GDP at constant (2011-12) prices 
for the years 2019-20 and 2018-19 stands at 145.69 lakh crore and 140.03 lakh crore, 
respectively, showing growth of 4.0% during 2019-20 and 6.5% during 2018-19," National 
Statistical Office said in revised national account data released on Friday. 

Under the first revision released in January 2020, real GDP or GDP at constant (2011-12) 
prices for 2018-19 was pegged at 139.81 lakh crore, showing a growth of 6.1%. During 2019-20, 
the growth rates of the primary sector (comprising agriculture, forestry, fishing and mining & 
quarrying), secondary sector (comprising manufacturing, electricity, gas, water supply & other 
utility services, and construction) and tertiary sector (services) have been estimated as 3.3%, ( 
)1.1% and 7.2% as against a growth of 2.2%, 5.8% and 7.2%, respectively, in the previous year. 
Nominal Net National Income or NNI at current prices for 2019-20 stands at179.94 lakh crore as 
against RI67.05 lakh crore in 2018-19, showing a growth of 7.7 per cent as against a rise of 10.3 

per cent in the previous year. Per capita income i.e. per capita net national income at current prices 

is estimated at 1,25,883 and 1,34,186, respectively, for 2018-19 and 2019-20. Per Capita PFCE 

at current prices, for 2018-19 and 2019-20 is estimated at 84,567 and 91,790, respectively. 

GDP India in 2020-21: 
The National Statistical Office (NSO), in its first revised estimates of GDP, has said the 

Indian economy shrunk by 6.6 per cent in 2020-21, primarily due to the COVID-19 pandemic and 

nationwide lockdown curbs imposed by the government. The provisional data released by the 

government May 2021 had said the GDP contracted by 7.3 per cent in 2020-21. As per the Ministry 

of Statistics & Programme Implementation release, real GDP or GDP at constant (2011-12) prices 

for the years 2020-21 and 2019-20 stands at 135.58 lakh crore and 145.16 lakh crore, 

respectively, showing a contraction of 6.6 per cent during 2020-21 as compared to growth of 3.7 per 

cent during 2019-20. Nominal GDP or GDP at current prices for the year 2020-21 is estimated at 

Z198.01 lakh crore as against $200.75 lakh crore for the year 2019-20, showing a contraction of 1.4 

per cent during 2020-21 as compared to growth of 6.2 per cent during 2019-20," the statement said. 

At the aggregate level, nominal GVA at basic prices declincd by 1.6 per cent during 2020-2 1 

against the growth of 6.9 per cent during 2019-20. In terms of real GVA � GVÀ at constant (2011 

12) basic prices - there has been a contraction of 4.8 per cent in 2020-21 vs. growth of 3.8 per cent 
in 2019-20, the release added. During 2020-21, the growth rates of the primary sector (comprising 

agriculture, forestry, fishing and mining & quarrying), secondary sector (comprising manufacturing, 
electricity, gas, water supply & other utility services, and construction) and tertiary sector (services) 

have been estimated as 1.6 per cent, (-)2.8 per cent and (-) 7.8 per cent as against a growth of 1.9 

per cent, (-) 6.8 per cent and() 8.4 per cent, respectively, in the previous year. 
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Nominal Net National Income (NNI) or NNI at current prices for the year 2020-21 stands at {171.94 lakh crore as against 177.17 lakh crore in 2019-20, showing a contraction of 2.9 per cent during 2020-21 as against growth of 6 per cent in the previous year, it stated. Per Capita Income i.e. Per Capita Net National Income at current prices is estimated at 1, 32,115 and R1, 26,855 respectively for the years 2019-20 and 2020-21, it stated. 

GDP India in 2021-22: 

India's real gross domestic product (GDP) growth in 2021-22 was 8.7%. The GDP is a 
measure of the size of an economy during a particular year, and GDP growth is a measure of economic growth. An economic growth of 8.7% after adjusting for inflation sounds pretty good on its own, until we take the base effect into account. The GDP in 2020-21 had contracted by 6.6%. Hence, for a fair comparison, we need to compare the GDP of 2021-22 with the pre-pandemic GDP of 2019-20. The GDP in 2021-22 was at147.35 trillion, which is just 1.5% more than the GDP of {145.16 trillion achieved in 2019-20. 

The Government of India Tuesday revised its GDP (gross domestic product) growth estimate for 2021-22 to 8.7 per cent, lower than its earlier estimate of 8.9 per cent, according to provisional estimates released by the National Statistics Office (NSO). In absolute terms, growth in GDP in 2021-22 was 1.5 per cent higher than the last pre-pandemic year, showing that the economy has recovered most of the losses suffered during Covid. In its first advance estimates released in January, the government had projected the economy to grow at S9.2 per cent in 2021-22. 
Reasons that might have prompted this revision in estimated growth include economic disruptions caused by the third wave of the Covid-19 pandemic, and spike in inflation due to the Russia-Ukraine conflict. Further, the government's statistics department has projected nominal GDP growth for 2021-22 at a whopping 19.5 per cent, marginally up from the earlier estimate of 19.4 per cent. Nominal GDP is the GDP based on current prices while real GDP factors in inflation or surge in prices compared to the previous year. 

GDP India in 2022-23: 
The economy grew 7.2 percent in the financial year 2022-23, faster than the 7 percent predicted in February, buoyed by a strong performance in the January-March 2023 quarter by almost all sectors of the economy, government data shows. The Ministry of Statistics and Programme Implementation Wednesday released data on the growth of India's gross domestic product (GDP) for the fourth quarter of 2022-23 as well as for the full year. In February, the ministry had released its second advance estimates for national income, which had predicted that GDP growth in the year would be 7 percent. 

The 7.2 percent growth for the full year 2022-23, while faster than earlier estinmated, is significantly slower than the 9.1 percent growth seen in 2021-22. The better-than-predicted growth in 2022-23 can largely be attributed to the relatively-strong performance of the economy in the fourth quarter. GDP growth in the January-March 2023 quarter came in at 6.l percent, faster than the 4.5 percent seen in the previous quarte. 

1) Share of agriculture in India's GDP declined to 15 per cent last fiscal year from 35 per cent in 1990-91 due to rapid growth in the industrial and service sector, the government informed on Tuesday. "The share of agriculture in total Gross Value Added (GVA) of economy has declined from 35% in 1990-91 to 15% in 2022-23. 
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Abstract: 

Artificial Intelligence (Al) is rapidly transforming the landscape of commerce and industry. This 
paper explores the significant applications of Al across various aspects of these domains. We review 
existing literature on Al's impact and delve into specific areas such as personalized customer 
experiences, optimized operations, data-driven decision making, and future advancements. The 
paper also explores ethical considerations and the potential for human-Al collaboration in shaping 
the future of business. 

Innernational Journul of Cultural Studies and Social Sciences 
ARTIFICIAL INTELLIGENCE USE IN COMMERCE AND INDUSTRY 

Dr.Laxminarayan C.Kurpatwar Head & Associate professor, Pandit Jawaharlal Nehru 
Mahavidyalaya, Shivaji Nagar Chh. Sambhajinagar Dist.Chh.Sambhajinagar. 

Keywords: Artificial Intelligence, Machine Learning, E-commerce, Supply Chain, Big Data, 
Customer Experience, Robotics, Automation 

1. INTRODUCTION TO ARTIFICIAL INTELLIGENCE IN COMMERCE AND INDUSTRY 
Artificial ntelligence (Al) has evolved from a niche field of study to a pivotal technology reshaping 
various sectors, including commerce and industry. This section will explore Al's journey from its 
theoretical foundations to its current applications, highlighting its transformative impact on business 
operations and strategies. 
1.1 Overview of AI and its Evolution 

Artificial Intelligence, as a concept, originated in the mid-20th century when researchers began 
exploring how machines could simulate human intelligence. The field has seen various phases, from 
the initial excitement over neural networks in the 1950s and 60s to periods of reduced interest and 
funding, known as "AI winters," due to unmet expectations. However, the advent of big data, 
increased computational power, and advancements in algorithms has led to a renaissance in AI 
research and applications. Key milestones in Al evolution include the development of rule-based 
systems, the shift towards machine learning where systems learn from data rather than following 
explicitly programmed instructions, and the recent surge in deep learning, enabling significant 
breakthroughs in pattern recognition, natural language processing, and predictive analytics. 
1.2 Significance of Al in Modern Commerce and Industry 
In today's digital age, Al's significance in commerce and industry cannot be overstated. It has 
become a critical driver of competitive advantage, operational efficiency, and customer experience 
enhancement. 

2. 

4 

1. Competitive Advantage: Busineses leverage Al to analyze market trends, predict customer 
behavior, and make informed strategic decisions, staying ahead of competitors and rapidly 
adapting to changing market dynamics. 

3. 

Operational Efficiency: AI automates routine tasks, optimizes logistics, and improves 
supply chain management, allowing companies to reduce costs, enhance productivity, and focus 
on innovation and value-added activities. 

Customer Expericnee: Al-powered solutions like chatbots, personalized recommendations, 
and automated customer service interactions are transforming how businesses engage with their 

customers, offering tailored experiences and fostering loyalty. 
Innovation: Al is at the forefront of driving new products, services, and business models, 

enabling companies to break into new markets and create novel offerings that meet evolving 
consumer demands. 

Nenru 
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ARTIFICIAL INTELLIGENCE USE IN COMMERCE AND INDUSTRY 

2. REVIEW OF LITERATURE 

Li et al. (2020) delve into the application of Al-powered recommender systems in e 
commerce. Their study demonstrates how these systems personalize online shopping experiences 
by analyzing customer purchase history, browsing behavior, and demographic information. This 
personalization leads to increased customer satisfaction, improved product discovery, and 
ultimately, higher sales conversions. 

Zheng et al. (2022) focus on Al's role in optimizing supply chain management. Their 
research explores how Al algorithms can predict demand fluctuations, optimize inventory leveks 
based on these predictions, and streamline logistics operations. This optimization results in 
reduced lead times, lower storage costs, and improved overall supply chain efficiency. 

Chen et al. (202 1) investigate the effectiveness of AI in fraud detection within e-commerce. 
Their study analyzes how Al algorithms can analyze transaction data in real-time to identify 
suspicious patterns and prevent fraudulent activity. This not only protects businesses from 
financial losses but also enhances customer trust in online transactions. 

Huang and Rust (2023) raise inmportant concerns regarding the ethical considerations 
surrounding Al use in business. Their research emphasizes the importance of data privacy. 
highlighting the need for transparent data collection practices and robust safeguards to protect 
customer information. They also address the issue of algorithmic bias, stressing the importance 
of developing and monitoring Al systems to mitigate potential biases and ensure fainess in 
decision-making. Additionally, they advocate for responsible Al development that considers the 
potential impact on jobs, social equality, and overall human well-being. 

3. OBJECTIVE OF THE PAPER 
The objective of this paper is to provide a comprehensive overview of how Artificial Intelligence is 
revolutionizing commerce and industry. We will explore the key applications of Al in transfoming 
customer experiences, optimizing operations, and driving ata-driven decision making. Additionally, 
we will examine the potential future directions of Al in these domains and discuss the associated 
ethical considerations. 

4. TRANSFORMING CUSTOMER EXPERIENCE 
Al is significantly impacting how businesses interact with their customers. Here are some key areas 

where Al is transforming customer experience: 
4.1 Personalization & Recommendations 
Al personalizes customer experiences by analyzing purchase history, browsing belhavior, and 

demographic information. This allows businesses to recomnend relevant products, offer targeted 
promotions, and tailor marketing messages for increased customer engagement and sales. 
4.2 Chatbots & Virtual ASsistants 

Al-powered chatbots and virtual assistants are transforming customer service by providing 24/7 
Vol-20, Issue-1. No.19, January -June: 2024 :: ISSN: 2347-4777 (UGC CARE Journal) 89 



7.3 The Human-AI Collaboration 
The future of work in commerce and industry will likely involve a collaborative approach between 

humans and Al. Humans will continue to play a vital role in areas requiring creativity, strategic 

thinking, and social interaction. Al will augment human capabilities by handling repetitive tasks, 

providing real-time data insights, and automating mundane processes. This collaboration will lead to 

a more efficient, productive, and innovative work environment. 

8. RESEARCH METHODOLOGY 

9. CONCLUSION 

1 

Al is rapidly transforming the landscape of commerce and industry. It offers businesses a Al offers 

businesses a competitive edge by automating tasks, optimizing processes, and generating valuable 

customer insights. From personalizing customer experiences to streainlining supply chains and 

making data-driven decisions, Al is creating a new era of efficiency and innovation. As AI 

technology continues to evolve, we can expect even more transformative applications that will 

redefine how businesses operate and interact with their customers. However, it is crucial to address 

the ethical considerations surrounding Al development and deployment. Responsible use of AL, 

coupled with human-AI collaboration, will be key to unlocking its full potential and ensuring a 

positive impact on the future of commerce and industry. 
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INDIA'S FUTURE OF E-COMMERCE IN 2021 

Abstract: 

Dr. Laxminarayan C. Kurpatwar 
Associate Professor & Head 

DEPARTMENT OfCOMMERCE, 

Sant Dnyaneshwar Mahavidyalaya, Soegaon 

L Introduction : 

Dist.Aurangabad (MS) 
Mob.no. 7588747880 

papakurpatwar26@gmail.com 

E-commerce is the term for online commerce. 

Business has changed because ofe-commerce. E 
commerce is the buying and selling ofproducts and 
services over the internet. This study focuses on the 
expansion ofe-commerce in India as well as current 
developments. To comprehend the breadth, 

expansion, and development ofe-commerce in India 
with current trends that fuel industry growth, this 
qualitative research evaluates the body ofliterature. 
According to this analysis, India's e-commerce 
market will grow quickly. These works suggest that 
e-commerce presents potential for wholesalers, 
consumners, producers, and retailers. 

Keywords : E-commerce, Internet, Trends, 
Industry. 

E-commerce refers to the marketing, sale, and 
service ofproducts and services through electronic 
channels such computer networks and the Internet. 
Using the internet, computers, or both to conduct 
business is known as electronic commerce. E 
commerce is the practise of conducting business 
online. Corporate purchasing, value chain 
integration, supply chain management, e-marketing, 
online transaction processing, electronic money 
transfers, and other activities are all part of e 
commerce. E-commerce makes it possible to profit 
online. It encourages collaboration among many 
organisations, groups, and corporations to build solid 

ISSN No. 2394-5990 

customer relationships, increase personalization, 
improve customer services, etc. How we conduct 

business has been revolutionised by information 
technology. It changed paper checks into electronic 
payments, paper or postal invoices into electronic 

invoices, and other traditional forms ofcommerce 

to electronic commerce.' 

II. Review of Literature : 

1. Seth, A., Wadhawan, N., (2016) : In order 
to compete in the digital age, according to 
Seth, retailers must expand intermationally. For 
shops, going digital is now a must, not a 
choice. This involves adapting tactics, 
confirming wild hypotheses, and learning 
about recent advances. 

2. Shahjee, R., (2016): According to Shahjee, 
an online business has given businesses a 
plat form to showcase their diverse items and 
made it simple for buyers to obtain top results 
quickly, which previously challenging with 
traditional marketing. Customers, especially 
international buyers, have intrastructure skils 
and computer and web knowledge gaps, 
which are challenges for online businesses. 

3. Shettar, M., (2016) : Organizations, 
according to Shettar, require legal expertise 
and comprehension of the legal system's 
problems and dangers. International 
companies have become interested in the 
expanding Indian web industry. Clients have 
more job vacancies thanks to an increase in 

harla1 Nehye3) 

Aurnnab 



SMEs, FDI, and MNCs, which raises their 
purchasing power. 

(234) 

4. Mitra (2013) : According to Mitra, online 
shopping and purchasing are the way of the 
future. Businesses need a legal framevwork 
from the government in order to create 
ground-breaking innovations, formulate 
strategic plans, and engage in trade. 

5. Goele, S., Chanana, N., (2012):According 
to Goele's assessment, web-based 
Commerce will lead to booms in the industries 

oftravel, technology, equipment, and clothing 
in the future. This expansion will be aided by 
M-trade, replacement warranties, various 
instalment options, coordination, shipment 
options, item quality standards, and customer 
care services. 

III. Objectives : 
" To study the Future ofE-Commerce in India. 

" To provide the overview ofTHE Impact of 

Years 

2015 

2016 

2017 

2018 

2019 

2020 

2021* 

2022* 

2023* 

2024* 

2025* 

2026* 

Source: (Statista, 2022) 

IV. Future of E-Commerce in India : 

Table No.1 

India's Internet business sector is rapidly 

expanding. Indian web users may still number onty 
400 million, which is a small number compared to 

developed nations around the world, but they are 

steadily growing. Indian e-commerce is expanding 
quickly thanks to widespread internet use and the 
accessibility of smartphones. Furthermore, India's 
e-comerce industry is expanding due to favourable 

demographics and government efforts to digitise.? 
One of India's fastest-growing industries at the 
moment is retail, and this trend is predicted to 
continue. The rise ofe-commerce sales from 2015 

to 2026 is depicted in Table 1.l and Graph 1.1. 

E-Commerce Sales in Billion US Dollars (2015 

2026) 

12.19 

18.45 

23.82 

29.82 

33.51 

42.48 

52.11 

57.17 

63.10 

COVID-19 on E-commerce in India. 

69.13 

To provide statistical information Grievances 
Received Related with E-Commerce in India. 

" To highlight E-commerce Trends Leading the 

Way. 

75.28 

81.48 



6.000 

4 S 

1,J36 

E-Commerce Sales in Billion US Dollars (2015-2026) 

548 

2015 

L845 

2016 

Graph No. 1.1 

1,382 

2982 
3.351 

E-commerce growth is shown in Table 1.1l and 

Graph 1.I from 2014 to 2026. A table and graph 
show that e-commerce sales are increasing. 15.48 
billion in 2015 compared to 13.36 billion in 2014. 

In the upcoming years, an increase is expected. In 
2026, it is expected to grow to 81.48 billion dollars, 
more than four times what it did in 2014.India had 

475 million internet users as of July 2019, 
representing 45% ofthe country's total population. 
2016 saw Flipkart, Amazon, Myntra, Paytm, and 
Snapdeal emerge as India's top e-commerce 
platforms. In 2019, Amazon surpassed Flipkart to 
become India's most successful online retailer 

Traditional trading grew into the online business 
world. The business world has been completely 

taken over by web-based enterprises. It's altering 
how businesses function and fostering a new 
economy with limitless potential.� Here, we look at 
trends in internet commerce. Trends in e-commerce 
are examined. They are listed below. 

4.248 

2020 2021 

5.717 

2023* 

6,310 

2023 

E-commerce Trends : 
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6.913 

2024 

3. Mobile Shopping is growing 
4. Rise of Voice Commerce 

11. Group Purchase 

5. Increase in Mobile Payments 

12. Contactless Delivery 

7,528 

2026 

1.Online Sales Growth is Unstoppable 
2. Online Marketplace 

&,148 

The Number ofa few E-Commerce trends for 2022 
that you need to look out for. 

2025 

8148 

6. Environmental Topics Influence Buyers 
7. Environmental Topics Influence Buyers 
8. Research the Basics ofEcommerce Business 

9. Hyperlocal Marketplace 
10. Live Streaming Shopping 

I026 

13. AR Based Shopping-PWA Scan & Go 
14. Social Commerce 

varla 

In 2022, there will be more web-based business, 
and there will be an uprising ofonline business stores 
all over the world. With 1.92 billion individuals 
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shopping online, there are a tonne of potential 
customers for online stores. It's a profitable 
endeavour.M-Commerce, often known as wireless 
or mobile commerce Any financial transaction 
carried out on a mobile device, including the 
purchase of goods and services, is referred to as e 
commerce.Ifyou want a customised experience and 
higher conversions, use AI in e-commerce. All 
specialised and client information may be customised 
by AI. Customer service can be computerised to 
mprove stock control.5 

The present online shop has to be accessible 24/ 
7 ona variety ofplatforms. By automating customer 
support, web-based firms can save time, money, 
and personnel. Employees can concentrate on more 
difficult demands ifthere aren't constant enquiries. 

All inquiries can be noted by computer-based 
assistants or conversational bots.The Hyperlocal 
Marketplace brings together customers and nearby 
small businesses.Current coronavirus epidemic. 
Many people were left without housekeeping due 
to crisis lockdowns around the world. Fast-growing 
hyperlocal administrations served a large number of 
clients globally. Hyperlocal administrations make 
quick needs possible. 

For example : Zomato allows chefs to place 
online food orders. Ifsomeone ran out of anything, 
they could order it from a neighbouring store and 
have it delivered.The market for hyperlocal 
marketplace services was worth $1,324.2 billion in 
2019 and is projected to grow to $3,634.3 billion 
by 2027 at a compound annual growth rate (CAGR) 
of 17.9 percent. 

AR Based Shopping- PWA Scan & Go:A 
Magento PWA Studio innovation is PWA Scan & 

Go. Products can be purchased and paid for via 
scanning. The Progressive Web App for Magento is used to scan the product's barcode. 
V. The Impact ofCOVID-19 on E-commerce in India: 

People now buy and use online services differently as a result of the coronavirus epidemic. 
(236) 

India is moving more and more toward online 
commerce due of normalised lockout laws and 
consumers' hesitation to buy abroad. Customers 
have shifted from shops, general stores, and 
shopping malls to internet gateways as they 
transitioned from basic goods to branded 
commodities.2020 marks the start of social 
segregation, and online sales and enterprises are 
predicted to soar. Online shopping websites are 
flooded with first-time users (FTUS). 

It has never been this bad with coronavinus. 
Online commerce allowed many people to stay at 
home and still receive what they needed delivered 
when the world shut down. 

"Customers want to avoid stepping out unless 
it's very critical. We are helping customners who are 
stuck in that situation, and we are able to play a 
small part in helping (cater) to their needs,"-Gopal 
Pillai is Amazon India's vice president for seller 
services. 

IBEF anticipates that the Indian internet businesS 
industry would grow from $30 bilion in 2017 to 
$200 billion by 2026. By 2034, India's internet 
business sector is expected to overtake that of the 

US to overtake it as the second-largest in the workd. 
according to the poll. 
VI. Statistical Information Grievances Received Related with E-Commerce in India: 

VII. E-commerce Trends Leading the Way:The 
biggest ecommerce trends and see where 
things are headed. 

1. AR enhances online purchasing by 
revolutionising e-commerce. With the use of 
this technology, consumers can observe the 
thing they are purchasing and make decisions. 
Since customers can obtain a greater sense 
of the item, AR changes the purchasing process in the fashion and home design 
industries. It will be interesting to watch how 
Gartner's prediction that 100 million 
consumers will purchase via augmented reality 
by 2020 turns out.7 



State-wise Number of Grievances Received Related with E-Commerce Sector on 
National Consumer Helpline (NCH) in India 

(2017-2018 to 2021-2022) 

2017-20182018-2019 States/UTS 

Andaman & Nicobar Islands 
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Assam 
Bihar 

Chandigarh 
Chhattisgarh 

|Dadra and Nagar Haveli and Daman 
and Diu 

Delhi 
Goa 

Gujarat 
Haryana 
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Jammu & Kashmir 

Jharkhand 

Karnataka 
Kerala 

Ladakh 
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Madhya Pradesh 
Maharashtra 
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Nagaland 
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Puducherry 

Punjab 
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Sikkim 

Tamil Nadu 
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21 
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22 
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2086 
270 
633 

48 

7704 
168 

3394 

3618 
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711 

2834 
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27 

59402 
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35 
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2019 

6108 

2020 
15 
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37 

893 

3950 
430 
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63 

10046 
218 

5388 
5428 
666 
616 
1338 
6602 
1288 

2 

4735 
11800 

33 
60 

12 
21 

1612 
54 

2148 
6056 

72 
2008 

Uttarakhand 
West Bengal 

India 

Source : Lok Sabha Ustarred Question No. 2963, dated on 03.08.2022. 

3720 
180 

11576 
1090 
7493 

2020-2021]2021-2022 

76570 92490 

69 

4619 
120 

2340 

8625 
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3667 

24 

6592 
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36 

97 
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3563 
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6375 
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21130 
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10988 

157574 
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6022 
323 

2445 
11515 
588 
1907 

93 

14661 

416 

9240 
9371 
1281 
1534 
3618 
9975 

5225 
34 

8976 
18799 

103 
143 
26 
82 

4417 
119 

3972 
15620 

94 
4850 
7127 
380 

25484 
2260 
12954 
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VIII. Research Methodology : 
Type of research: 

The present research paper is purely based on 
Descriptive Research. 
Period of research: 

The base for the present research papers is based 

12 years. 

Types of data: 
Primary data: In the present research paper 
primary data is not used 

$ Secondary data: the present research paper 
based on secondary data which is taken from 

websites, newspaper. 

IX. Conclusion : 

E-commerce is experiencing a lot of new 
developments. Since e-commerce unites everything, 
innovation and people are constantly evolving, thus 
we will always be looking toward the future. The 

ease of online shopping has increased. India's e 

commerce sector is expanding quickly despite 
several obstacles. The e-comnmerce sector is 

currently one ofIndia's fastest expanding businesses. 

By 2021, it's anticipated that ecommerce sales will 

increase by approximately four times what they did 
in 2015. The rise in smart phone and internet users, 
3G/4G internet connections, public awareness of 

digitalization initiatives, advanced shipping and 

payment options, the entry ofinternational e-business 

operators, etc. are all contributing factors to this 
extraordinary expansion in e-commerce. 
Government should take action to provide a suitable 
legal framework So that barriers to e-commerce 

growth are kept toa minimum. 
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Role of NEP in The Development of The Start-up Ecosystem 

Abstract 
The New Education Policy (NEP) of 2020 

was introduced with the ain of bringing significant 
changes in the Indian education systen, making it 
more inclusive, student-centric and job-oriented. 
The NEPhas several provisions that directly impact 
the start-up ecosystem, and it has the potential to 
transform the way startups are perceived in lndia. 
The objective of this research paper is to examine 
the role of NEP in the development of the start 
up ecosystem in India. The research methodology 
involves the review of relevant literature and analysis 
of data collected from various sources. The paper 
concludes that the NEP has the potential to provide 
a conducive environment for startups tothrive and 
create employment opportunities, thereby contributing 
signifcantly to the economicgrowthofihe country. 

Keywords : NEP, Start-Up Ecosystem. Indian 
Education System, Employment Oppottunities, 
Economic Growth. 

Introduction 

The Indian start-up ecosystem has witnessed 
tremendous growth over the past few years. According 
to a report by NASSCOM, India ranks third globally 
in terms of the number of startups, with over 50,000 
startups in opcration as of 2020. This growth can 
be attributed to a combination of factors, including 
increased government support, improved access to 
funding, and a growing pool uf talented individuals. 
However, startups in India still face several challenges, 
inchuding a lack of infrastructure, inadequate regulatory 
frameworks, and a shortage of skilled workers. 

The New Education Policy (NEP) of 2020 was 
introduced by the Government of India with the aimof 
bringing significant changes in the Indian education 
system. The NEP has several provisionsthat directly 
impact the start-up ecosystem, and it has the potential 
to transform the waystartups are perceived in India. 
The NEP aims to provide a more inclusive, student 
centric, andjob-oriented cducation systen that can 

ISSN 2250-2025 

Dr. L. C. Kurpatwar 
Head, Department of Commerce. 

Sant Dnyaneshwar Mahavidyalaya, Soegaon, Dist-Aurangabad 

meet the demands of the industry. This, in turm, will 
helpindevelopingaskilled work force that can support 
the growth of the start-up ecosystem. 

The NEP also aims to promote research and 
innovation, reduce regulatory hurdles, and promote 
entrepreneurship and start-up incubation. These 
provisions are critical in creating as upportive 
ecosystem for startups and enabling them to innovate 
and grow. The NEP's emphasis on creating a supportive 
ecosystem for startups is a step in the right direction and 
has the potential to transform the start-up ecosystem 
in India., 

Therefore, the role ofNEP in the development of 
the start-up ecosystem in India is a topic ofgreat interest 
and requires further investigation. This research paper 
aims to examine the role of NEP in the development 
of the start-up ccosystem in India and provide insights 
into how theNEP's provisions can help in creating a 
supportive ecosystem for start-ups to thrive. 

Review of Literature 
1. Alabi, O. (2021), The role of education 

in entrepreneurship development: A critical review. 
Journal of Business Research, 133, 562-577. This 
paper discusses the relationship' between education 
and entrepreneurship and how education can play a 
significant role in the devclopmcnt of entreprcncurship. 

2. Garg, S., & Singh, G. (2020). Impact 
of education on entreprencurship development. 
International Journal of Scientific Research and 
Management, 8 (12), 172-175. This paper examines 
the impact of education on the development of 
entrepreneurship and provides insights into how 
education can help in creating a conducive environ1ment 
for start-ups to thrive. 

3 Kshetri, N. (2015). Can blockchain 
strengthen the sharing economy? IT Profesional, 
17(4), 10-14. This paper discusses the potential of 
blockchain technology in strengthening the sharing 
economy and how it can benefit start-ups. 

4. Nambisan, S. (2017). Digital entreprencurship: 
sarla Nehru 
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for this paper covers the period from the 
introduction of NEP in 2020 to the present. 
Research Approach : This paper takes a 

qualitative approach, which involves the use 
of data from various sources to provide an 

in-depth understanding of the role of NEP in 
the development of the startup ccosystem in 
India. 
Data Analysis Techniques : The data 
collected for this paper was analyzed using 
qualitative data analysis techniqucs, such as 
content analysis and thematic analysis. 
Limitations : The limitations of this research 
include the limited scope of the study and the 
reliance on secondary data sources. 

Conclusion 
In conclusion, the NEP has the potential to provide 

a conducive environment for start-ups to thrivc and 
create employment opportunities, thereby contributing 
significantly to the cconomic growth of the country. 
The NEP's provisions on vocational education and skill 
development, promotion of research and innovation, 
reduction of regulatory hurdles, and promotion of 
entrepreneurship and start-up incubation are all critical in 
creating a supportive ecosystem for startups. The NEP's 
emphasis on creating a student-centric and job-oriented 
education system will also help in developing a skilled 

workforce that can meet the demands of the industry. 
Overall, the NEP's focus on creating a supportive 

ccosystem for start-ups is a step in the right direction 

and has the potential to transform the start-up ecosystem 

in India. 
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This 

book 

examines 
the 
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aspects 
of 

agriculture 

mechanization. 
The 

Editors 
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comprehensIve 

coverage 
of 
the 

subject. 
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book 
is 
the 

lucid 

style 
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simplicity 
of 

expression. 

This 

book 
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documentations 

and 

advancements 
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book 
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Agriculture 

Mechanization: 

Opportunities 

and 

Challenges 

Implementing Changes for 
Economic Development 

In 

short, 

since 

agriculture 
is 

the 

main 

business 
of 

the 

country, 

the 

agribusiness, 

which 
iis 

losing 

money, 

should 
be 

given a 

commercial 

existence 
by 

developing 

basic 

infrastructure, 
so 

the 

government 

should 

introduce 

various 

schemes 
to 

make 

the 

agribusiness 

flourish; 

otherwise, 
the 

farming 

lass 

will 

suffer 

from 

permanent 

indebtedness 

and 

other 

problems. 

will 

have 

happened, 

and 

while 
on 

the 

one 

hand 
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The 

increase 
in 

agri-exports 

indicates 

the 

government's 

goal 
to 

increase 

farmers' 

income. 

Exports 

have 

increased 
as 
a 

result 
of 

numerous 

governmnent 

activities 

through 

APEDA, 

including 

attending 

B2B 

exhibitions 
in 

different 

nations 

and 

researching 

new 

potential 

markets. 

The 

Indian 

government 

has 

Indian 
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edition, 
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4 

Institutional 

Finance 
& 

Rural 

Development, 
by 
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credit, 
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problems 

and 

emerging 

issues", 

by 

Balwinder 

Singh, 

published 
by 

Deep 
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Deep 

publication 

Pvt.Ltd. 

The 

majority 
of 

Indians 

who 

need 
a 

means 
of 

livelihood 

work 
in 

the 

agriculture 

sector. 

On 
a 

worldwide 

basis, 

the 

country 

consistently 

ranks 

among 

the 

top 

producers 
of 

agricuitural 

products 

and 

food 

items. 

The 

agriculture 

sector 
in 

lndia 
is 

expected 
to 

develop 
at 
a 

pace 
of 

3.9 

percent 
in 

2021-22, 
up 

from 

the 

3.6 

percent 

recorded 
in 

Economic 

and 

Political 

Weekly-

Dec.2006, 

"Status 

of 

Agriculture 

in 

India" 

by 

Archana 
S. 

Mathur, 

Surjit, 

8. 

Das,Subhalakshmi Sircar. 

79. 

"Aagro-one", 

"Sustainable 

Agriculture" 

research 

paper 
by 
Mr. 

Somnath 

Gholwe, 

learned 

farmners. 

Dt. 

19th 

Jan, 

2023 

the 

country 

dreams 
of 

becoming 
a 

superpower, 

the 

farmer 

will 
be 
in 

a 

debt-ridden 

condition, 

resulting 
in 

depression 
in 

this 

business that 

may 

have 

worse 

consequences. 

Therefore, 

the 

basis 
of 

sustainable 

agriculture 

can 
be 
a 

lifesaver 

for 

agribusiness. 

created 
a 

matrix 

for 

50 

agricultural 

products 

with 

significant 

export 

potential 

and 

accredited 

220 

labs 
to 

assess 
a 

range 
of 

goods 

for 

exporters. 

Keywords: 

Agri-exports, 

Agri-business, 

Crops. 
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In 

2021-2022, 
rice 

made 
up 

about 

19% 
of 
all 

Indian 

agricultural by 9 

for 

be 
will 

exports. In 

2021-2022, 

agriculture 

exports 

accounted 

nercent 
of 

sugar, 
8 

percent 
of 

spices, 
and 
7 

percent 
of 

buffalo 

meat. 
In 
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|| 

Agricuture 

Mechanization: 

Opportunities 
and 

Challenges 

The 

increase 
in 

agri-exports 

indicates 

the 

government's 

goal 

to 

increase 

farmers' 

income. 

Exports 

have 

increased 
as 
a 

result 
of 

numerous 

government 

activities 

through 

APEDA, 

including 

attending 

B2B 

exhibitions 
in 

different 

nations 

and 

researching 

new 

potential 

markets. 
The 

Indian 

government 
has 

created a 

matrix 
for 

50 

agricultural 

products 

with 

significant 

export 

potential 

and 

accredited 

220 

labs 
to 

assess 
a 

range 
of 

goods 

for 

exporters. 

India's 

agricutture 

expons 

trend 

(US$ 

billion) 

the 

previous 

year. 

Among 

the 

many 

different 

crops 

and 

food 

grains 

that 

are 

produced 
in 

this 

country 

are 

rice, 

wheat, 

pulses, 

oilseeds, 

coffee, 

jute, 

sugarcane, 

tea, 

tobacco, 

groundnuts, 

dairy 

products, 

and 

a 

vast 

range 
of 

fruits 

and 

vegetables. 
In 

India, 

1,344,40 

million 
kg 
of 
tea 

were 

produced 
in 

2021-2022 

alone. 

3420 

lakh 

metric 

tonnes of 

coffee 

were 

produced 

within 

the 

same 

time 

period, 
an 

increase 
of 

2.39 

percent 

from 
the 

previous 

year. 

India's 

production 
of 

oilseeds 

exceeded 
the 

estimated 

37.15 

million 

metric 

tonnes 
for 

the 

fiscal 

year 

2021-2022, 

while 

rice, 

wheat, 

maize, 

pulses, 

mustard, 

and 

sugarcane 

production 

reached 

record 

highs 
at 

the 

same 

time. 

WNest 

Bengal, 

Uttar 

Pradesh, 

Punjab, 

Gujarat, 

Haryana, 

Madhya 

Pradesh, 

ASsam, 

Andhra 

Pradesh, 

49.6 

41.3 

38.7 

35.2 

38.4 

India 

exports a 
lot 
of 

agricultural 

products. 

Farm 

exports 

reached 

a 

total 
of 

49.6 

billion 

dollars 
in 

2021-22, 
an 

increase 
of 

20% 

from 

41.3 

billion dollars in 

2020-21. 

India 

exports 

goods 

related 
to 

agriculture, 

33.3 

ndias 

foodgrains 

and 

sugarcane 

production 

(miliion 

yaaharla andit 

2021-22 

2020-21 

2019-20 

2018-19 

2107-18 

2016-17 

2020-2 

2019-0 

0164e 

20114s 

201647 

2022 

Source: 

The 

Minletry 
of 

Commerce 
& 

tndustry 

Wotfe 

2021-22, 

wheat 

exports 

increased 
to 

$2.1 

billion 

from 

$568 

million 
in 

2020-
20. 

For 

the 

first 

time, 

coffee 

exports 

have 

reached 
$1 

bilion. 

helping 

growers 
in 

Tamil 

Nadu, 

Kerala, 

and 

Karnataka. 

Farmers 
in 

West 

Rengal, 

Andhra 

Pradesh, 

Odisha, 

Tamil 

Nadu, 

Kerala, 

Maharashtra, 
and 

Guiarat 

benefit 

from 

increased 

exports 
of 

marine 

products. 

Karnataka, 

and 

Chhattisgarh 
are 

the 

top 

producing 

states 
for 

crops 
in 

India. 

The 

majority 
of 

the 

nation's 

wheat 

crop 
is 

produced 
in 

Uttar 

Pradesh, 

Punjab, 

Haryana, 

Madhya 

Pradesh, 

Rajasthan, 

Bihar, 

and 

Gujarat. 

The 

state 

that 

produces 

the 

most 

sugarcane 
in 

India 
is 

Uttar 

Pradesh, which 

contributes 

over 

48% 
of 

the 

nation's 

total 

production. 

Maharashtra, 

which 

produces 

23% 
of 

the 

nation's 

sugarcane, 

comes 

next, 

folowed 
by 

Karnataka, 

which 

produces 

9%. 

the 

marine 

industry, 

plantations, 

and 

textiles. 

Agribusiness 

and 

related 

exports 

reached 

$37.3 

bilion, 
an 

increase 
of 

17% 

from 

2020-21. tonnes) 



Implementing 

Changes 

for 

Economic 

Development 
|| 
13 

GOVERNMENT INITIATIVES 

" 

Agriculture 

Export 

Policy 

2018 

(AEP) 

12 
|| 

Agriculture 

Mechanization: 

The 

Indian 

government 

has 

implemented 
a 

comprehensive 

programme 

called 
the 

Agriculture 

Export 

Policy 

(AEP) 
to 

promote 

the 

export 
of 

agricultural 

products 
to 

other 

nations. 

The 

main 

obiectives 
of 

the 

Agricultural 

Expansion 

Fund 

are 
to 

provide 
an 

institutional mechanism for 

pursuing 

market 

access, 
to 

promote 

indigenous, 

organic, 

traditional, 

and 

non-traditional 

agriproduct 

exports, 
to 

diversify 

export 

baskets 

and 

destinations, 
to 

increase 

India's 

biggest 

agricultural 

imports 
are 

from 

the 

United 

States. 

Bangladesh, 

China, 

the 

UAE, 

Indonesia, 

Vietnam, 

Saudi 

Arabia, 

Iran. 

Nepal, 

and 

Malaysia. 

The 

UK, 

Italian, 

Japanese, 

and 

Korean 
all 

import 

as 

well. 

Indian 

agricultural 

exports 
to 

the 

USA 

totalled 

$5.7 

billion 
in 

2021-2022 

(11.5 

percent 
of 

total 

exports). 

Bangladesh 

imports 
the 

most 

FAS 
is 

managed 
by 
the 

Agriculture 

and 

Processed 

Food 

Export 

Development 

Authority 

(APEDA). 

The 

2021-22-2025-26 

Finance 

Commission 

Cycle 

incudes 
it. 

This 

initiative 

aids 

companies 
in 

developing 

export 

markets, 

quality, 

and 

infrastructure. 

Financial 

support 

for 

the 

programme 

ranges 

from 
Rs. 
5 

lakhs 
to 

Rs. 
5 

crores. 

" 

Ministry 
of 

Commerce 

and 

Industry 

scheme 

To 

promote 

geographical 

indications 

(GI) 

registered 

with 

agricultural 

and 

processed 

food 

commodities 
in 

India, 

India 

plans 

to 

organise 

virtual 

buyer-seller 

meetings 

(V-BS 
M) 

with 

major 

importing 

countries. 

17 

V-BSMs 

have 

been 

organised 

by 

Kuwait, 

Indonesia, 

Switzerland, 

Belgium, 

and 

Iran. 

Similar 

programmes 

are 

run 
in 

Canada 

(organic 

products), 

the 

UAE 

and 

USA 
(GI 

products), 

Germany, 

South 

Africa, 

Australia, 

Thailand, 

Oman, 

Bhutan, 

Azerbaijan, and Qatar. 

Several 

export-promotional 

initiatives 

have 

been 

undertaken 

by 

the 

Department 
of 

Commerce 

under 

the 

Ministry 
of 

Commerce 

& 

Industry, 

including 
the 

Trade 

Infrastructure 
for 

Export 

Scheme 

(TIES) 

and 

Market 

Access 

Initiatives 

(MAI). 

Agricultural 

export 

assistance 
is 

provided 

by 

APEDA, 

MPEDA, 

the 

Tobacco 

Board, 

the 

Tea 

Board, 

the 

Coffee 

Board, 

the 

Rubber 

Board, 

and 
the 

Spices 

Board. 

India 

needs 

NMR 

testing 

for 

honey 

transported 
to 

the 

US 
in 

order 
to 

promote 

To 

increase 

Indian 

exports 
to 

these 

countries 

by 

promoting 

trade, 

tourism, 

technology, 

and 

investment 

goals, 

the 

government 

has 

established 
13 

Agri-Cells 
at 

Indian 

embassies 
in 

Vietnam, 

the 

CoUnty 

ise 

apprOXimIte 

share 
of 

exports 

(2021-22) 

115% 

11.1% 
7.% 

527% 

Export 

and 

import 
of 

agricultural 

products: 

52% 

pandit 

The 

EP 

(Agri) 

Division 

enables 

and 

encourages 

the 

export 
of 

products 

related 
to 

agriculture 

(other 

than 

plantation 

crops 
-

tea, 

coffee, 

rubber 
& 

spices, 

and 

marine 

products). 

Farm 

exports 

and 

biotechnology-related 

SPS 

and 

TBT 

problems 
are 

dealt 

with 
by 

the 

division. 

The 

division 

also 

manages 

tasks 

for 

the 

Committee 
of 

3.1s2% 

UAE 
Ohers 

-Seudi Anbia 

Bongedesh 

Vietem 

"USA 

-adoaesia 

bad 

Source 

The 

Ministry 

of 

Commeroe 
& 

indusry 

Opportunities 

and Challenges 

Export destinations 

high 

value-added 

agricultural 

exports, 
to 

help 

farmers 

take 

advantage 
of 

export 

opportunities 
in 

foreign 

markets, 

and 
to 

boost 

high 

value-added 

agricultural 

exports 

(AEP). 

" 

Financial 

Assistance 

Scheme 

(FAS) 

agricultural 

and 

related 

goods 

($3.8 

billion), 

followed 
by 

the 

UAE 

($2.3 

billion). 

India 

exports 

maritime 

products 
to 

China 

and 

the 

USA. 

honey 

exports. 

USA, 

Bangladesh, 

Nepal, 

the 

UAE, 

Iran, 

Saudi 

Arabia, 

Malaysia, 

Indonesia, 

Singapore, 

China, 

Japan, 

and 

Argentina. 
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DrLaminarayan C.Kurpatwär 

Abstract: 
This research paper provides an in-depth 

exploration of the role of natural resources in 
shaping the Indian economy. It scrutinizes 
historical data, current trends, and future 

prospects to delineate the impact of natural 
resources on diverse economic sectors. The 
paper also disScusses the implications of over 
utilization of resources and underscores the 
importance of sustainable management for long 
term economic growth. 

I. Introduction: 

The Interplay of Natural Resources and Economic Growth in 
India: A Comprehensive Analysis 

Keywords: Indian economy, Natural Resources, 
Economic growth, Sustainable management, 
Resource utilization. 

are 

India, a country renowned for its diverse 
geographical terrains, holds a bounty of natural 
resources, an essential backbone for its economic 
growth. These resources, ranging from fertile soils 
to mineral-rich lands and from verdant forests to 

vast water bodies, contribute significantly to the 
nation's economic fabric. India also hosts an 

impressive array of biodiversity, further enriching 
its natural resource portfolio. Each of these 
resources plays a crucial role in various economic 
sectors, thereby influencing the trajectory of the 
country's development. The interaction between 
natural resources and the economy forms a 

complex and multifaceted relationship. On one 

hand, the economy depends heavily on these 
resources for its growth and prosperity. lndustries 

such as agriculture, mining, and manufacturing 
directly reliant natural resources, 

harnessing them to create goods, generate 
employment, and contribute to the country's 
Gross Domestic Product (GDP). On the other 
hand, the way these resources are managed and 
utilized has profound implications on economic 

on 

Associatc Professor & cad, Department of Commerce, 

Dnyancshwar Mahavidyalaya.Socgaon. Dist.Aurangabad (MS) 

Post Indepedent India |SBN-978-93-91220-08-2 

This paper embarks on a comprehensive 
exploration of the relationship between India's 
natural resources and its economy. Through a 
meticulous examination of historical trends, 

current practices, and future projections, the 
paper seeks to illuminate the evolving dynamics 
of resource utilization in India. It probes the role of 
natural resources in driving economic growth, the 

Apoorv Publishing House, Aurangabad, Maharashtra 
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impacts of their over-utilization, and the potential 
benefits of adopting sustainable management 
practices. It also ventures to understand how 
these interactions might change in the future, 
under of the influence technological 
advancements, policy shifts, and global 
environmental concerns. Through this paper the 
author aims to provide a holistic perspective on 
the interplay between natural resources and 

economic development in India. The insights 
valuable offer can garnered for inputs 

I. Literature Review: 
1 

Sant 

Sharma and Gupta's study (2020) provides 
a comprehensive examination of the intricate 

relationship between India's economic 
performance and its abundance of natural 
resources. Through their research, they found 
that there is a strong correlation between 
natural resource utilization and economic 
growth in India, highlighting that key sectors 
such as agriculture, mining. and 

manufacturing heavily rely on these 
resources They further concluded that 
efficient management and usage of natural 
resources could significantly bolster India's 
economic development. 

2. Patel and Kumar (2022) explored the 
economic impacts of resource utilization in 
India in their extensive study Their findings 
underscored that while heexploitation o 
natural resources has beeA iegeconome 
iriver, it also posed several chaleg 

Cinted out that fluctulions n resopiiCes 

pued 
Aurandgab 

They 
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sustainability and long-term growth prospects. 

policymakers, researchers, and businesses alike, 
fostering informed decision-making towards a 
sustainable, resource-efficient, and economicalty 
prosperous future for lndia. 
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CHAPTER 14 

E-commerce is the term for online commerce. Business has changed 
because of e-commercc. E-commerce is the buying and sclling, of 
products and services over the internet. This study focuses on the 
expansion of c-commerce in India as well as current devclopments. 
To comprehend the breadth, cxpansion, and development ofe 
commerce in India with current trends that fuel industry growth, this 
qualitative rescarch cvaluates the body ofliteratur. 

Introduction 

E 

Dr. Laxminarayan C. Kurpatwar 

Keywords: E-commerce, Internet, Trends, Industry 

commerce. 

-commerce refers to the marketing, sale, and service of 
products and services through clectronic channels such 
computer networks and the Internet. Using the internet, 

computers, or both to conduct business is known as clectronic 
commerce. E-commerce is the practicc of conducting business 
online. Corporate purchasing, value chain intcgration, supply chain 

management, e-marketing, online transaction processing, clcctronic 

money transfers, and other activities are all part of e-commerce. E 

commerce makes it possible to profit online. It cncourages 

collaboration among many organisations, groups, and corporations 
to build solid customer relationships, increase personalization, 

improve customer services, etc. How we conduct business has been 

revolutionised by information technology. It changed paper checks 

into electronic payments, paper or postal invoices into electronic 

invoices, and other traditional forms of commerce to clectronic 

Over the past decade, India's e-commerce landscape has 

evolved considerably, becoming a hotbed for innovation and 
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Tourism in India 

Govind Phad 

Assitant Professor Dept.of History 
Pandit Jawaharlal Nehru College, Ch.Sambhajinagar 

In last decades tourism has been widely recognized as one of the largest and rapidly 
growingindustries in the global economy. Tourism has become one of the fastest growing 
industries in the developing world. In many developing countries, tourism plays a principal role 
in economic development. It has been realized that well-designed and well-managed tourism can 
make a significant contribution in terms of the growth of other sectors, creation of decent jobs, and 
generation of trade and business opportunities. In developing countries, tourism has been 
considered as one of the best green options for reducing poverty, employment and economic 
diversification initiatives. Thus, many developing countries have included the tourism sector as an 
integral part of their development strategies. The growth in tourism is mainly due to rising 
global incomes, increasing leisure time, a rising world population, fall in real transport costs, reduced travel time and globalization The important contributions of tourism include employment generation, foreign exchange earnings, and community welfare In late 1990s, it has 
been realised that tourism can be pro-poor by generating local income. Ashley et al. (2000) pointed out four ways in which tourism can generate local income employment, earning from selling goods, services or labour, profits from locally owned 

wages from formal 

enterprises, and collective income through community owned enterprises". It is also believed that tourism generates revenue for the government which ultimately trickle-down to the poor. Tourism industry has also been claimed to contribute to the balanced regional growth in a nation. It is argued that this sector is important in achieving reduced inequality in the distribution of income and wealth in an economy. It is in this backdrop, tourism may be considered crucial for India in attaining inclusive and sustainable development. Thus, this research paper attempts to make an 

India, the seventh largest country in the world and the second most populated nation, is situated in southern Asia and bordered by China, Nepal & Bhutan in the north, by Bangladesh & Myanmar in the north-east, by Pakistan in north-west, by the Arabijan Sea in the west, by the Indian Ocean in the south, by the Bay of Bengal to the east, and by the Himalayan mountain range 
in the north. India has the variety to satiate the interests of allthose who visiting the country. The bounteous heritage, beautiful architecture, glorious traditions, rich and diverse cultures, languages, magnificent music, dance and paintings, mesImerizing and scenic landscapes, snow-clad peaks of 
he Himalayas, cool hill stations, alluring beaches, and the ornate temples are all made India a 
tourists paradise. 
Tourism in India is 4.6% of the country's gross domestic product (GDP), Unlike other sectorS, 
tourism is not a priority sector for the Government of India. Forbes magazine ranked India as the 
7th most beautiful country in "The 50 Most Beautiful Countries In The World' rankings. The 

World Travel and Tourism Council calculated that tourism generated 13.2 lakh crore (USSI 
billion) or 5.8% of India's GDP and supported 32.1 million jobs in 2021. Even though, these 
numbers were lower than the pre-pandenic figures; the country's economy witnessed la significant 
growth in 2021 after the massive downturn during 2020. The sector is predicted to grow at an 
annual rate of 7.8% to 33.8 lakh crore (US$420 billion) by 2031 (7.2% of GDP). India has established itself as the 5th largest global travel healthcare destination with an estimated market 
size of around $9 billion in 2019, out of the total global travel healthcare industry of $44.8 bilion(2019). In 2014, T84,298 Toreign patients travelled to 

108 
India to seek medical 

overview of tourism industry in India. 
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I also proposcd certain thrust areas of tourism such as Indigenous and Natural Health Tourism, 

Rural and Village Tourism, Pilgrim Tourism, Adventure Tourism, Heritage Tourism and Youth 

and Senior Citizens Packages. The most memorable event of the ninth five year plan was the 

launching of the Incredible India' campaign during 2002 that heralded the era of the branding of 

the product of India Tourism. 
The Tenth FY Plan 2002-07 made an allocation of outlay of Rs. 1,592.30 crore for the tourism 

industry. The strategy was to work towards a national consensus on the role of tourism in 

national development, and to focus on the removal of barriers that hamper its growth. To make 

public sector investment more effective, it was felt necessary to work towards the inter-sectoral 

Convergence of policies and programmes that could benefit tourism. The New Tourism Policy 

2002 envisaged a framework. which is Government-led, private sector driven and oriented 

towards community welfare. with the Goverpment creating the legislative framework and basic 

intrastructure for tourism development, the private sector providing the quality product and the 

community providing active support. The overall vision of the development of tourism embodied 

in the new policy will be achieved through five key strategic objectives. These are: 

I. Improving the existing tourism products in India and expanding these to meet newmarket 

requirements. 
2. Creation of World Class infrastructure and develop sustained and effective market plans and 

programmes. 

3. Special thrust was made on to rural and small segment tourisim. 

The Eleventh FY Plan 2007-12 made an outlay of Rs.3,644.71 crore for the development of 

tourism industry in India. This plan targeted for achieving International tourist arrivals of l0 

million by the end of the 11h Plan period through diversification of source markets, increase in 

the per capita spending and length of stay of internationa! visitors and by reducing seasonality. The 

plan also proposed to achieve a target of 760 million domestic tourists by 2011 at an annual 

growth rate of 12 percent and to increase accommodation units. In order to accomplish these 

targets of the 11" plan, the Ministry of Tourism implemented following schemes during 2007-12. 

1. Product Infrastructure Development for Destination and Circuits (PIDDC); 
2. Overseas Promotion and Publicity Including Market Development Assistance; 
3. Assistance to IHMs / FCI / IITTM/ NIWS / NIAS/ NCHMCT and Capacity Building for 

Service Providers; 
4. Domestic Promotion and Publicity; 
5. Assistance to Large Revenue Generating Projects; 
6. Incentives to Accommodation Infrastructure; 

7. Crcation of Land Banks; 
8. Assistance to Central Agencies; 
9. Market Research including Twenty Years Perspective Plan; 
10.Computerization and Information Technology; and 
11.Others (Externally Aided Projects and Construction of Building for IISM) 
The Twelfth FY Plan 2012-17 recognised tourism as a major component of the services sector 

in India. So its growth target was linked to the growth target of the services sector. The tourism 
industry was expected to grow by 12 percent 
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Role of Sardar Vallabhbhai Patel in the kilometres) in southeastern India. While 87% of its 
7 million peoplec werc Hindu, its rulcr Nizam Integration of Indian princely States: 

Osman Ali Khan was a Muslim, and its politics werc 
dominated by a Muslim clite. The Muslim nobility 
and the Ittehad-ul-Muslimeen, a powerful pro 
Nizam Muslim party, insistcd Hyderabad remain 
independent and stand on an equal footing to India 
and Pakistan. Accordingly, the Nizam in June 1947 
issued a firman announcing that on the transfer of 
power, his state would be resuming independence. 
The Government of India rejccted the firman, 
terming it a "lcgalistic claim of doubtful validity". It 
argued that the strategic location of Hyderabad, 
which lay as tride the main lines of communication 
bctween northern and southern India, mcant it could 
casily be used by "foreign interests" to threaten 
India, and that in consequence, the issuce involved 
national-security concerns. It also pointed out that 
the state's people, history and location made it 
unqucstionably Indian, and that its own "common 
interests" therefore mandated its integration into 
India. The Nizam was preparcd to cnter into a limited 
treaty with India, which gave Hyderabad safeguards 
not provided for in the standard Instrument of 
Accession, such as a provision guarantccing 
Hyderabad's neutrality in the event of a conflict 
between India and Pakistan. India rejected this 
proposal, arguing that other states would demand 
similar concessions. A temporary Standstill 
Agreement was signed as a stopgap measure, even 
though Hyderabad had not yet agrecd to accede to 
India.By December 1947, however, India was 
accusing Hyderabad of repcatedly violating the 
Agrcement, while the Nizam alleged that India was 
blockading his state, a charge India denied.The 
Nizam was also beset by the Telangana Rebellion, 
led by communists, which started in 1946 as a 
peasant revolt against feudal clements; and one 
which the Nizam was not able to subjugate. The 
situation deteriorated further in 1948. The Razakars 
("voluntcers"), a militia affiliated to the Ittehad-ul 
Muslimeen and sct up under the intluence of 
Muslim radical Qasim Razvi, assumed the role of 
supporting the Muslim ruling class against upsurges 
by the Hindu populace, and began intensitying its 
activities and was accused of attempting to 
intimidate villages. The Hyderabad State Congress 
Party, affiliated to the Indian National Congress, 
launched a political agitation. Matters were made 
worse by communist groups, which had originally 
supported the Congress but now switehed sides and 
began attacking Congress groups. Attempts by 
Mountbatten to tind a negotiated solution failcd and, 
in August, the Nizam, claiming that he feared an 
imminent invasion, attcmpted to approach the UN 
Security Council and the International Court of 
Justice. Patel now insisted that if Hyderabad was 
allowcd to continue its independence, the prestige of 
the Government would be tarnished and then neither 
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Introduction. 

Govind Phad, 
(Assistant Professor) 

Dept.of History 
Pandit Jnwaharlal Nchru Mahavidyalaya, 

Chh. Sambhajinagar 

Beforc India gained indepcndence in 1947, India 
(also called the Indian Empire) was divided into two 
scts of teritorics, onc under dircct British rulc 
(British India), and the other consisting of princely 
states under the suzerainty of the British Crown, 
with control over their intermal affairs remaining in 
the hands of their hereditary rulers. The latter 
included S62 princely states which had different 
typcs of revenuc-sharing arrangements with the 
British, often depcnding on their size, population 
and local conditions. In addition, there were several 
colonial cnclaves controlled by France and Portugal. 
After independence, the political integration of these 
territorics into an Indian Union was a declared 
objcctive of the Indian National Congress, and the 
Government of India pursued this over the next 
decade.In July 1946, Jawaharlal Nchru pointedly 
observed that no princely state could prevail 
militarily against the army of independent India. In 
January 1947, Nehru said that independent India 
would not accept the divine right of kings. In May 
1947, he declared that any princcly state which 
refused 1o join the Constituent Assembly would be 
treated as an enemy state. Vallabhbhai Patel and V. 
P. Menon were more conciliatory towards the 
princes, and as the men charged with integrating the 
states, were successful in the task. Through a 
combination of factors, Sardar Vallabhbhai Patel 
and V. P. Menon coerced and coalesced the rulers of 
the various princely states to accede to India. Having 
securcd their accession, they then procceded, in a 
step-by-step process, to secure and extend the union 
government's authority over these states and 
transform their administrations until, by 1956, there 
was little diflerence between the territories that had 
been part of British India and those that had been 
princely states. Simultaneously, the Government of 
India, through a combination of military and 
diplomatic means, acquired de facto and de jure 
control over the remaining colonial enclaves, which 

too were integrated into India. Although this process 
successfully integrated the vast majority of princely 
states into India, it was not as successful for a few, 
notably he former princely states of Jammu and 
Kashmir and Manipur, where active sccessionist and 
separatist insurgencies coninucd lo exIst duc to 

various reasons. 
Hyderabad: 

Hyderabad was a landlocked state that stretched 
over 82,000 square miles (over 212,000 square 
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rcalm.On 13 September 1948, the Indian Army was 
sent into Hyderabad under Operation Polo on the 
grounds that the law and order situation there 
threatencd the peace of South India. The troops met 
little resistancc by the Razakars and between 13 and 
18 September took complete control of the state. 
The opcration led to massive communal violence 
with estimates of deaths ranging from the official 
one of 27,00040,000 to scholarly oncs of 200,000 
or more.The Nizam was retaincd as the head of state 
in the same manner as the other princes who 
acceded to India.He thereupon disavowed the 
complaints that had been made to the UN and, 
despite vehement protests from Pakistan and strong 
criticism from other countrics, the Sccurity Council 
did not deal further with the question, and 
Hyderabad was absorbed into India. Although the 
states were in the free to choose whether they 
wished to accede to India or Pakistan, Mountbatten 
had pointed out that "geographic compulsions" 
meant that most of them must choose India. In 
effect, he took the position that only the states that 
shared a border with Pakistan could choose to 
accede to it. 

Junagadh: 
The Nawab of Junagadh, a princely state 

located on the south-western end of Gujarat and 
having no common border with Pakistan, chose to 
accede to Pakistan ignoring Mountbatten's views, 
arguing that it could be reached from Pakistan by 
sea. The rulers of two states that were subject to the 

suzerainty of Junagadh Mangrol and 

Babariawadreacted to this by declaring their 
independence from Junagadh and acceding to India. 

In response, the Nawab of Junagadh militarily 
occupied the states. The rulers of neighbouring 
states reacted angrily, sending their troops to the 
Junagadh frontier and appealed to the Government 
of India for assistance. A group of Junagadhi people, 
led by Samaldas Gandhi, formed a government-in 
exile, the Aarzi Hukumat ("provisional 

India believed that if Junagadh was permitted to 
go to Pakistan, the communal tension already 
simmering in Gujarat would worsen, and refused to 
accept the accession. The government pointed out 
that the state was 80% Hindu, and called for a 
referendum to decide the question of accession. 
Simultaneously, they cut off supplies of fuel and 
coal to Junagadh, severed air and postal links, sent 
troops o the frontier, and reoccupicd the 
prncipalities of Mangrol and Babariawad that had 
acceded to India. Pak1stan agrced to discuss a 
plebiscite, subjecct to the withdrawal of lndian 

troops, a condition India rejected. On 26 October, 
the Nawab and his family fled to Pakistan following 
clashes with Indian troops. On 7 November, 
Junagadh's court, facing collapse, invited the 
Government of India to take over the State's 
administration. The Government of Jndia agrecd. A 

98? 

plebiscite was conducted in Fcbruary 1948, which 
went almost unanimously in favour of accession to 
India. 
Jammu and Kashmir 

At the time of the transfcr of power, the state of 
Jammu arnd Kashmir (widely called "Kashmir") was 

ruled by Maharaja Hari Singh, a Hindu, although the 
state itsclf had a Muslim majority. Hari Singh was 
cqually hesitant about acceding to either India or 
Pakistan, as either would have provoked adverse 
reactions in parts of his kingdom.[73] He signed a 
Standstill Agreement with Pakistan and proposed 

one with India as well, but announced that Kashnir 
intended to remain independent. However, his rule 
was opposed by Sheikh Abdullah, the popular leader 
of Kashmir's largest political party, the National 
Conference, who demanded his abdication. Pakistan, 
attempting to force the issue of Kashmir's accession, 
cut off supplies and transport links. Tts transport 
links with India were tenuous and flooded during the 
rainy season. Thus Kashmir's only links with the two 
dominions was by air. Rumours about atrocities 
against the Muslim population of Poonch by the 
Maharajah's forces circulated in Pakistan. Shortly 
thereafter, Pathan tribesmen from the North-West 
Frontier Province of Pakistan crossed the border and 

entered Kashmir. The invaders made rapid progress 
towards Srinagar. The Maharaja of Kashmir wrote 
to India, asking for military assistance. India 
required the signing of an Instrument of Accession 
and setting up an interim government headed by 
Sheikh Abdullah in return. The Maharaja complied, 
but Nehru declared that it would have to be 

confirmed by a plebiscite, although there was no 
legal requirement to seek such confirmation.Indian 
troops secured Jammu, Srinagar and the valley itself 
during the First Kashmir War, but the intense 
fighting flagged with the onset of winter, which 
made much of the state impassable. Prime Minister 
Nehru, recognising the degree of international 
attention brought to bear on the dispute, declared a 
ceasefire and sought UN arbitration, arguing that 
India would otherwise have to invade Pakistan itself, 
in view of its failure to stop the tribal incursions. The 
plebiscite was never held, and on 26 January 1950, 
the Constitution of India came into force in 

Kashmir, but with special provisions made for the 
state. India did not, however, secure administrative 

control over all of Kashmir. The northern and 

western portions of Kashmir came under Pakistan's 
control in 1947, and are today Pakistan-administered 
Kashmir. In the 1962 Sino-lndian War, China 
occupied Aksai Chin, the north-castern region 
bordering Ladakh, which it continues to control and 
ad1minister.On Sep 2, 1946, cleven months before 
independence, the Viceroy Lord Wavell announced 
the formation of an Interim Government with 
Jawaharlal Nehru as the Vice-president of the 
Executive Council (the Viceroy himself being the 
President). Sardar Patel was allocated the Home 
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portfolio along with Information and Broadcasting. 
A fortnight before Indepcndence, on August 1, 
1947, Pt. Nehru, the Prime Minister designate wrote 
to Sardar Patel fomally inviting him to join his 
Cabinct: "The writing superfluous because you 
are the strongest pillar of the Cabinet." Patel wrote 
back: 'My service will be at your disposal, I hope 
for the rest of my life and you will have 
unquestioned loyalty and devotion from me in the 
cause for which no man in India has sacrificcd as 
much as you have done. Our combination is 
unbreakable and therein lies our strength.'Sardar 
Patel became India's first Deputy Prime Minister 
and was allocated, besides the Home and 
Information & Broadcasting, portfolio of States, 
dealing with the Princely States that were outside 
the domain of British India before independence. 
Soon began the vital task of consolidating India's 
newly won freedom. He integrated S62 princely 
states within the Indian Union with tact, vision and 
statesmanship. According to former Prime Minister 
Morarji Desai, "The integration of the states could 
be termed as the crowning achievement of 
Vallabhbhai Patel's life." But for him, this may not 
have been achieved easily and quickly. These States 
were litered all over India. They varied in size from 
a State of the size of France to a State of about four 
square miles. The fate of 86 million people was at 
stake. The States had been nursed by the British 
Government to serve as bulwarks against the 
political unrest spreading the rest of India and had 
become bastions of reaction and autocracy.With the 
exception of a very few States, there was not even a 
semblance of democracy in them. Autocratic rule 
prevailed everywhere. The personal will of the ruler 
was the law of the land. The system of responsible 
government in the adjacent provinces had made 
autocracy anarchronistic. Despite the ruthless hand 
of the rulers, the people had become so clamorous 
that they were prepared to take the law into their 
own hands. In some of the States, trouble had 
already broken out; in others it was merely a matter 
of time. Sardar Patel wanted to stem this tide of 
turmoil and disorder. He was keen on effecting a 
peaceful revolution.He founda very powerful ally in 
Lord Mountbatten, whose personal prestige and 
tactful handling of the leading rulers tilted the 
scales. The Viceroy warned the rulers of the perils of 
independent existence. A link-up with either 
Dominion could alone give them stability. In 
making thcir choice of the Dominion they also could 
not resist the compulsions of geography and the will 
of the pcople. He used his persuasive powers at full 
blast to blow away the hesitations of some of the 

important Princes. Patel organized the Statcs 
Department on July 5, and sclected V.P. Menon, an 
officer of outstanding ability and experience, to be 
its Secretary. India owes a debt of gratitude to 
Menon and his officers for the manner in which they 
carried out Sardar's policy and instructions against 
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heavy odds. They showed skill in handling the 
rulers, disarming their suspicions, appcaling to them 
in the name of patriotism as well as of self-interest 
and finally pushing them into signing the required 
agrccments. Their immediate object was to secure 
the accession of the States to India in matters which 
the States could not handle by themselves, namely, 
defence, forcign affairs and communications, and to 
secure Standstill Agreements to continue the 
existing agreements of common interest. The States 
Department had to work in an atmosphere of 
hostility of the Muslim League. Jinnah was opposed 
to the accession of the States and tried his best to 
lure some of the border States into signing 
agrcements with Pakistan. A typical case was that of 
the Maharaja of Jodhpur and the Maharaj Kumar of 
Jaisalmer who were invited by Jinnah. During the 
negotiations, Jinnah signed a blank sheet of paper 
and gave it to the Maharaja of Jodhpur saying You 
can fill in all your conditions'. The Maharaja was 
tempted and turned to the Maharaj Kumar, who said 
to Jinnah: If there is any dispute between Hindus 
and Muslims in my States I will not side with 
Muslims against Hindus'. The spell was broken, 
Jinnah was left without an answer. The rulers 
returned to their States find that their feudatories 

and nobles were violently opposed to any agreement 
with Pakistan from where Hindus were fleeing in 
terror. A few days later, the Maharaja of Jodhpur 
met Lord Mountbatten, who warned him that his 
accession to Pakistan would be in conflict with the 

policy underlying the partition of the country and 
that he might haye to face serious riots within his 
State. The writing on the wall could not be ignored 
with impunity. Reluctantly, the Maharaja acceded to 
India and thus followed the lead given by the 
Maharajas of Patiala, Gwalior, Baroda and 
Bikaner.The Nawab of Bhopal had been nursing a 
plan to forming a Third Force of the rulers who 
wanted to remain independent. He wanted to enter 
into treaty relations with both Dominions. However, 
by the first week of August he realized that most of 
the rulers, on whom he had relied, had already 
acceded to India and he could no longer fight against 
the flood of accessions. He gave up his dream of 
separate existence and acceded to India. The real 
difficulty in integration was faced only with regard 
to the State of Jammu and Kashmir, Hyderabad and 
Junagadh. On November 9, 1947,India took over 
Junagadh, and in a plebiscite held in February 1948 
the people supported the accession to India by 
190,779 votes against 91. The Indian army marched 
into Hyderabad on Scptcmber13, 1948. As Jinnah 
had dicd only the day before, the British 
Commander-in Chicf requested Patel to postpone 
the operation, but he was overruled. The integration 
of Jammu and Kashmir took a much longer time due 
to Pakistan sponsored tribal invasion of the State 
which resulted in the first Indo-Pak War that ended 
only with the New Year Day in 1949.Sardar Patel 
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had reason to be gratificd that he had laid the 
foundations of an integrated India, where in regional 
loyalties had bcen overs had owed by the desire to 
build. 
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